
      BUSINESS&
  WORLD

Strong performance in delivering the value that consumers desire, and more. 
The power to change and define the future. 

These are the goals that LG is committed to achieving. 
Life’s Good . . . as ever, with LG.

 

Good when you are with LG.

Premium, refinement, and Innovation We invite you 

to add these dimensions to your life. We are committed 

to offering the world’s most advanced, intuitive, and 

convenient products with superior technology and designs.

Crafting future-oriented designs and technologies, we 

are creating optimal environments. And, creating new 

consumer value and achieving a higher level of consumer 

satisfaction, we are delivering richer, eco-friendly 

lifestyles. Life’s Good . . . as ever, 

Life’s

with LG.



LG’s business portfolio was restructured 

in January 2009, by creating the Busi-

ness Solutions Company.

It is now comprised of five business units 

– Home Entertainment, Mobile Commu-

nications, Home Appliance, Air Condi-

tioning, and Business Solutions. 

Such reorganization is aimed at captur-

ing even more of the ever-growing com-

mercial market, expanding our value 

chain from hardware to solutions and 

better addressing the lifestyle needs of 

both current and future consumers.
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THE PERFECT COMBINATION 
          OF IMAGE + PERFORMANCE



HE
HOME 
ENTERTAINMENT
COMPANY

LCD TVS 

LG has been continuously pushing the limits of LCD TV Technology since introducing its first LCD TV in 1996. Our ultra slim LED 

Technology provides a brighter and clearer image through its 2,000,000:1 mega contrast ratio. Our wireless technology delivers Full 

HD picture quality without unsightly wires. Our LCD TV plays HD digital content through a simple USB connection and also connects 

to a wide variety of Internet portals through its unique broadband technology.

PLASMA TVS

Our plasma TVs feature simple yet stylish single-layer glass designs and deliver true cinema into your living room through the THX 

Media Director. The 600Hz technology sharply reduces flicker and provide smooth, clear motion in sports and fast actions scenes. In 

addition, the “Time Machine” TV features instant recording and rewinding of live TV shows. The LG plasma HDTV is also compatible 

with HD DivX simply through a USB connection. Their dedications to consumers and high-quality products have made LG the top 

plasma TV brand in Europe and the top flat-panel TV seller in Asia.

Home Audio  

LG produces home cinema systems and Hi-Fi systems with a focus on setting new standards in sound quality and excellent 

performance. LG’s 2009 lineup ranges from stylish yet high-powered home cinema systems to micros for smart uses of small spaces.

Home Video   

Our digital video products include a premium high-definition disc player, a DVD recorder with HDD, DVD players, portable DVD 

players and digital set-top boxes. In 2009, we aim to set a premium brand and global market leadership with a full range of stylish 

video product designs and digital broadcast technologies.

Optical Storage    

LG has also been the No. 1 producer of optical storage products for 11 consecutive years. We are also the largest manufacturer and 

OEM supplier of optical storage drives, such as Super Multi RW, CD-RW and DVD-ROM Drives. LG’s Super Multi is fully compatible 

with Blu-ray HD DVD, DVD and CD formats, offering users both freedom and flexibility. Our award-winning Network Attached 

Storage can store up to four terabytes of data. 

PLASMA PANELS    

LG is the top global plasma panel producer and has one of the largest production capacities for plasma TVs in the world. We were 

the first company to develop a single-scan, 50-inch plasma panel and the first to produce multiple panels from a single sheet of 

substrate. Later, we took this process even further, developing an 8-panel processing technology, producing eight 42-inch panels 

from one substrate. Our Clear Filter Technology replaces the regular glass filter in the front of a plasma panel with a thinner and 

lighter sheet of film, eliminating glare and creating more vivid colors.

Projectors

LG incorporates vivid colors into its stylish LED projectors. LG’s projectors enable more variety in colors and deepen saturation, 

eliminate motion blur or color break-up. Viewing is enhanced with its LED light source, rated to last for 30,000 hours. 100% free of 

mercury, LG’s ultra-mobile LED projector is fully compatible with DivX movies, JPEG images and even MP3 files.

1. LCD TV (LH90)  2. Home Theater (HB954PB)  3. LCD TV (LH80)  4. LCD TV (LH50)  5. Plasma TV (PS80)  6. Plasma TV (PS70)  7. Home Theater (HT953TV)   
8. LCD TV (LH70)  9. Blu-ray Player (BD370)  10. Network Storage (N4B1)
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LG has set an ambitious goal of becoming the 
world’s top home entertainment devices manufac-
turer by 2010 by creating an ideal home entertain-
ment environment with its premium flat-panel dis-
plays, audio and video products. We are moving 
forward in the global market with our smart technol-
ogy and stylish design, true reflections of our con-
sumer-oriented insights.
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LG is a global leader and innovator in mobile phones, 
providing enhanced mobile experiences through 
its smart technologies and stylishly designed hand-
sets. In 2008, LG Electronics Mobile Communica-
tions Company achieved its highest growth rate ever, 
thanks to strong sales of premium handsets and in-
novative touch phones, with handset sales reaching 
100.7 million units and USD 13.3 billion. As a result of 
this momentum, we have now become the world’s 
third-largest producer of mobile handsets.

LEADING TECHNOLOGY TRENDS  

LG is driving the global market for mobile phones with innovative products and breakthrough technologies designed to provide con-

sumers with a fuller mobile experience. Our long list of technology triumphs includes the first viable 4G Long-Term Evolution (LTE) 

chipset, the 3D S-Class UI and wearable devices like the 3G Watch Phone. Added to this are a number of eco-friendly initiatives that 

are at the forefront of the industry. We have created four categories of mobile devices to fit different consumer needs: Entertain-

ment, Convergence, Style, and Simple Connect.

ENTERTAINMENT 

LG’s Entertainment phones deliver vivid, high-resolution video, rich sound and music, and include cameras with creative shot 

modes and enhanced photo editing. LG ARENA (LG-KM900), the flagship handset in this category, is a multimedia powerhouse that 

delivers an exhilarating audio and video experience, enhanced by LG’s 3D S-Class UI.

CONVERGENCE 

LG has a wide array of easy-to-use smartphones and convenient messaging phones. This year, we will introduce smartphones that 

are even more innovative, including the LG-GM730. All of them boast intelligent features that are exceptionally convenient. We will 

also continue to lead in the field of messaging phones with new models like the LG-KS360.

STYLE 

LG’s trendsetting, style-focused phones incorporate innovative materials and designs. We first made our name in style phones with 

our bestselling Black Label Series and The Second PRADA Phone by LG, which now comes with a wearable PRADA Link accessory. 

We have also released the world’s first transparent phone, the LG-GD900 Crystal.

SIMPLE CONNECT 

LG’s Simple Connect phones offer many of the same advanced features as LG’s premium-priced offerings, but in a more afford-

able package.

Our goal is to become the world’s number two mobile company by 2012 while also maintaining profitable growth. We will achieve 

this by developing innovative designs, features, and breakthrough technologies based on consumer insights to deliver an enhanced 

mobile experience.
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1. ARENA (LG-KM900)  2. LG-GM730  3. Viewty Smart (LG-GC900)  4. LG-GD900 Crystal  5. Cookie (LG-KP500)  6. Touch Watch Phone (LG-GD910) 
7. PRADA Phone By LG (LG-KF900), PRADA Link (LG-LBA-T950)  8. Versa (LG-VX9600)  9. Smart and Stylish Netbook (LG-X120)
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Washing Machines 

LG Steam Washing Machine offers a brand new and refreshing experience thanks to its unique Steam Generator, providing hygienic 

and wrinkle-free care. In addition to washing clothes, it dispenses with worries about durability, energy costs, noise, and washing 

performance. All this is possible thanks to LG’s Inverter Direct Drive™, a state-of-the-art innovation in the field of conventional 

washer motors.

Dishwashers

The motor in LG’s dishwashers allows for greater washing capacity, while a slimmer and quieter motor positioned beneath the water 

reservoir minimizes noise. The Dual Washing System alternates water intensity between the upper and lower dish racks. A UV lamp 

incorporated into the dishwasher prevents the growth of bacteria and eliminates up to 99% of any remaining bacteria after the wash 

cycle. The UV lamp allows the hygienic storage of dishes inside the washing compartment for up to four hours after the wash cycle.

Refrigerators  

The energy-efficient Linear Compressor in LG refrigerators allows consumers to save on energy costs and help the environment. 

Besides consuming less energy, LG refrigerators keep food fresher and longer with such innovative technologies as Vacuum Fresh, 

VitaLight, and the Green Ion Door Cooling (GIDC) system. They also feature the Door-Mounted Ice Maker, a patented system that 

provides 10% more freezer storage by placing the ice maker on the freezer door. 

Vacuum Cleaners   

LG KOMPRESOR PLUS, LG’s bagless vacuum cleaner, ensures comfortable and hygienic surroundings thanks to the world’s first 

motorized dust compression technology. LG KOMPRESSOR PLUS collects dust and makes it into a compacted wedge that empties 

more easily and hygienically. It also keeps the home atmosphere cleaner by filtering out bad orders and dirt with its Carbon HEPA 

filter, while its powerful suction device features such noteworthy upgrades as the Turbo Cyclone System and easy access tools. 

Cooking Appliances     

LG cooking appliances make it easier to cook healthy, nutritious, and chef-quality food. LG SolarCUBE Light Wave Oven combines 

all the functions of a convection oven, grill and microwave into one, allowing you to cook like a gourmet and utilize foods more easily 

and efficiently. LG’s innovative Light Wave Technology and Optimal Cooking Algorithm enable quick and even cooking with a minimal 

loss of nutrients, moisture, and taste. In addition, the SteamChef function minimizes nutrient damage and reduces salt and fat levels.  

Built-in appliances     

The company’s built-in appliances create a more convenient and efficient kitchen environment by combining individual, stand-alone 

home appliances into well-designed, fully-integrated packages. These include hoods, hobs, built-in ovens, built-in microwaves, 

dishwashers, and refrigerators. 

1. SXS Refrigerator (GR-P24]  2. Washer (F1314FDS2)/Dryer (RV1308BS)  3. Four-door Bottom Freezer (LMX25981S)  4. Steam Washing Machine (F1403FDS) 
5. LG KOMPRESSOR PLUS  6. SolarCUBE (MP_9297ML)  7. Dishwasher (LD-4324WH*/SH)  8. Built-in Appliances 
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LG Home Appliance Company upgrades consum-
ers’ lifestyle with innovative technology and trend-
setting designs while providing “green” solutions that 
can save energy and keep the home healthy and 
clean. Holding true to LG’s commitment to a cleaner 
planet, we take a proactive approach to energy and 
environmental issues, from product design all the 
way to disposal and recycling. 
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AC

Residential Air Conditioners (RAC)

In order to meet the increasingly demanding and constantly changing needs of our consumers, we have initiated the “Life 

Conditioner” concept, blending conventional air conditioning with new lifestyle values and emotional satisfaction. This has resulted 

in an air conditioner with cooling, heating, air purifying, and dehumidifying functions geared to providing a comfortable and pleasant 

environment 24/7. In order to provide a more optimized and perfect environment, LG’s global outreach operations take both regional 

needs and consumer behavior into consideration. Running the gamut from product planning to marketing and distribution, they are 

staffed by people from each region who have an intimate knowledge of their home market environment. 

Commercial Air Conditioners (CAC)

Since 2008, we have been diversifying into the energy solutions business. In the area of new and renewable energy, we plan to 

expand our investments in solar energy applications, with a pronounced focus on geothermal energy. We will also continue adding 

to our already-sizable investments in R&D and human resources, increasing the number of research staff to 2,100 by 2010 from 1,200 

in 2007. In addition, we will develop solid service infrastructures to expand the reach of the CAC business even further.

HOMNET / BUILDING MANAGEMENT SOLUTIONS / HOTEL SOLUTIONS / LED   

LG’s solutions business includes HomNet, Smart Building Solution, and Hotel Solution. HomNet enables consumers to control 

their digital equipment at any point and any time by connecting them to a remote controller system. Smart Building Solution 

reduces energy consumption and provides security against fires and crime, while Hotel Solution offers the ultimate in services for 

both institutional and residential consumers through intelligent information systems, IT infrastructures, integrated facility and 

system control structures. Our goal is to increase our market penetration and profitability by utilizing our air conditioning business 

channels, strengthening our sales channels, solution synergies, and partnering with other global players.

Compressor     

LG produces 18 million rotary and scroll compressors, the core components of air conditioners, every year. The LG Air Conditioning 

Company has also customized these core components, which can be used in both residential and commercial applications. In line 

with the company’s environmentally-friendly philosophy, it is also a major manufacturer of eco-friendly compressors. Providing 

total service from key components to business solutions, all based on cutting-edge technologies, LG has become increasingly 

competitive in the global heating, ventilation, and air conditioning (HVAC) market. 

· RAC  1. TITAN  2. Maestro  3. ART COOL      · CAC  4. Multi V plusⅡ  5. ThermaⅤ  6. 4Way cassette  7. ecoⅤ    
· Solution  8. HomNet (12.1 inch Server)  9. Hotel Solution (HITs)      · Compressor  10. Scroll & Rotary Compressor
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The Air Conditioning Company was reorganized 
in 2009 as part of LG’s strategy of broadening its 
business horizons to include the B2B sector and re-
vamping its operating structure. These steps will al-
low the company to base its decisions more fully 
on consumer lifestyles and explore new business 
opportunities. The company provides total heating, 
ventilation, and air conditioning (HVAC) solutions 
that are optimized for both home and work environ-
ments, focusing on commercial residential air condi-
tioning systems and effective and efficient solutions.

AIR 
CONDITIONING 
COMPANY
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1. LCD Monitor (W53 Series)  2. Network Monitor (N Series)  3. Digital Photo Frame (F00 Series)  4. Digital Signage 3D Display (M4210D)  5. Hotel TV (LG700H Series)  
6. Digital Signage Triple-View (M4714V)  7. Car AV Navigation (LAN8800)  8. Car AV System (LAC8900N)  9. Security System (Zoom Camera, LC903)  10. Security System (DVR, LE2104D)
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Monitors 

LG’s monitor business is growing faster than the market’s average because of its perfect blend of smart technologies and stylish 

designs. We have gone to great lengths to create eco-friendly LCD monitors with reduced power consumption while eliminating 

harmful materials like mercury. Our lineup includes the W2486L LED-backlit LCD monitor, with an incredible 2,000,000:1 contrast 

ratio and exceptional image quality. At just 20.5 mm deep, it is the slimmest 24-inch monitor available. The flagship model in our 

B2B line is the LG Network Monitor, which dramatically reduces computer-related costs for organizations by creating multiple 

workstations from a single computer.

Commercial Displays 

Demand for large commercial displays for use in hotels, hospitals, and other public spaces is growing, and LG achieved a 51 percent 

increase in sales in 2008. We are now the leading seller of commercial displays, having claimed the largest market share for three 

consecutive years. LG’s commercial displays in U.S. hotels prevent the illegal duplication of protected content using LG’s Pro:Idiom 

solution technology. This has helped the company win a 50 percent market share in this sector. We plan to build on our success in 

this market by investing in additional research and development and expanding into new territories.

Car Infotainment  

LG’s car infotainment company provides integrated multimedia systems with customized solutions, both to car manufacturers and 

directly to consumers. For instance, LG recently launched its connectable, powerful, and cool LAC8900N car audio system. This 

combines the connectivity of USB 2.0 and Bluetooth with the power of a built-in, 53-watt, 4-way amplifier and great, customizable 

looks. Our product areas include complete multimedia devices that go far beyond regular car stereos and navigation systems. They 

incorporate telematics, the most advanced driving information system available, and high-end audio systems. LG is also working 

with major automakers to develop the highest quality car infotainment systems.

Security Systems   

LG Security systems provide the stable and reliable performance that our customers demand. LG has incorporated smart 

technologies into all its digital products, which include surveillance cameras, video recorders, security monitors, and accessories. 

One example of LG’s innovation is the LC903 Security Camera, which uses LG’s patented XDI chip and 37x optical zoom lens. The 

company will continue to create security solutions that meet customer needs while advancing the industry as a whole.  

In 2009, LG reorganized its business units, creating 
the Business Solutions Company. The LG Business 
Solutions Company is a leading B2B infotainment 
company that makes a wide range of LCD monitors, 
commercial displays, car infotainment and telemat-
ics, and digitally enhanced security systems. LG will 
continue to invest in these product areas to provide 
industry-leading solutions in B2B electronics. 

BUSINESS 
SOLUTIONS  
COMPANY
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LOVE& 
ENVIRONMENT 

We dream of a clean planet preserved for future generations, and a company that builds prosperity via innovation. 
We are exploring new ways to build a better world for all. 

Life’s Good . . . as ever, with LG.

Commitment? Benefits? Personality?

Rest assured that everything we do and make at 

LG comes equipped with each and every one of these. 

They also deliver strong performance, sustainability 

and the future. We will continue to focus on improving the 

consumer’s well-being through our in-depth consumer 

insights and delivering value to our stakeholders. All 

these will be backed by our stylish designs and smart 

technologies that fit consumers’ lives. Life’s 

Good . . . as ever, with LG. 

Value? 



LG’s business philosophy retains the basic spirits of cor-

porate sustainability management. “Promise 3” refers to 

our commitment to people, the planet, and prosperity. 

This embodies our dream for a world of happiness for our 

stakeholders, communities, and society, a clean planet pre-

served for future generations, and a company that builds 

prosperity via innovation. Through a balanced consideration 

for our social, environmental, and economic obligations, LG 

Electronics is doing its part to build a clean environment 

and a caring society.
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With the goal of creating a cleaner planet and protecting people’s health, LG Electronics has established an environmental 

management strategy which includes the development of “green products.” In addition, we support various environmental 

protection activities. On the compliance side, we operate assessment and monitoring systems as well as an internal 

management system, allowing us to proactively respond to any and all environmental issues. We also put environmental 

management into practice by adopting an environmentally friendly mindset throughout the entire production process.

ECO-DESIGN & GREEN PRODUCTS

Eco-design refers to the systematic integration of environmental aspects into product design to reduce the overall environmental 

impact of a product. It also includes the development and remodeling of a product, as well as its price, quality, raw materials, 

design and production, use, and disposal. As the first company in Korea to declare its commitment to a cleaner environment 

(in 1994), LG Electronics already has a decade-long track record of environmental stewardship. Our efforts to provide green 

products include resources reduction (by reducing the weight and volume of products and using recycled/bio materials), 

improvements to recyclability (by using recyclable materials and designing for easy disassembly), the enhancement of 

efficiencies (by reducing power consumption and standby power), and the lessening of hazardous substances (by eliminating the 

use of heavy metals and using materials that are less harmful to humans). We are also committed to designs using healthcare 

functions, decreasing noise and vibration levels, and to CO2 emissions reductions using renewable energy and longer product 

life cycles. 

ELIMINATING HAZARDOUS SUBSTANCES

In order to insure that parts and materials from outside sources do not contain any hazardous substances, LG Electronics 

has installed X-ray Fluorescence (XRF) equipment at all its workplaces and subsidiaries, both at home and abroad. Parts and 

materials that might contain hazardous substances must be monitored precisely during production. The Eco Strategy Team 

operates a hazardous substance analysis lab that is equipped with precision instruments, such as ICP, IC, GCMS, HPLC, and 

VOC chamber. In February 2005, the lab was certified as an official analysis center by Underwriters Laboratories (UL), an 

international organization for product safety testing and certifications. The company’s accurate and clear-cut analytical skills 

were also acknowledged by the German authority, TÜV Rheiland, with official certification being obtained in May 2006.

IMPROVING RECYCLABILITY

LG Electronics is responding to global regulations on the recovery and treatment of disposed home appliances and maintains 

basic facilities for recycling. We also provide information so that consumers can easily access nearby disposal points. 

MITIGATING CLIMATE CHANGE

LG Electronics has set up a greenhouse gas inventory at the company’s thirteen domestic sites. Emissions data were certified by 

DNV, a company specializing in independent third party services.

We have set 2008 as the company’s baseline, and are aiming to gradually minimize our greenhouse gas emissions going forward. 

In January 2009, we announced our “Life’s Good When It’s Green 2020” initiative during the Las Vegas CES conference. Aimed 

at mitigating climate change, this program includes such technologies as energy efficient, renewable energy, and greenhouse 

gas-recovery technologies (for R&D), supply chain management involving on-site greenhouse gas inventories, product carbon 

footprints, and green logistics and procurement (for systems), carbon management disclosure through carbon disclosure 

products, corporate social responsibility reports, and eco-exhibitions (for customers), and clean development mechanisms, such 

as greenhouse gas reductions in developing countries, energy efficient products supply, and clean environmental businesses.

The level of indirect greenhouse gas emissions caused by electricity consumption from products used at home is up to 95% 

higher than those caused by manufacturing. We are therefore dedicated to the production of energy efficient electronic 

appliances. Carbon labeling is an initiative led by the Ministry of Environment whereby greenhouse gas emissions generated 

throughout a product’s life cycle are revealed to consumers to encourage the purchase of low carbon products and reductions 

in greenhouse gases. The Ministry carried out pilot certifications from July to December of 2008, prior to the system’s 

full implementation in 2009. As an active supporter of any and all efforts to reduce greenhouse gas emissions, we are 

enthusiastically taking part in this pilot process. 

ENVIRONMENT

이미지 작업중
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·Solar charging phone & Bluetooth solar car kit    ·Pilot certificate of Carbon labeling (washing machine)    ·Eco-design committee    ·Eco Products Korea 2008   
·CTO _ Declaring the reduction of Greenhouse gas emissions in CES  



In 2008, LG reaffirmed its mission of providing stylish designs and smart technologies in products that satisfy consumers’ 

needs. This reflects the company’s long-standing and consumer-oriented approach, which has resulted in advanced and 

intuitive products in every sales category. LG is now poised to advance its brand value even further. The company is working 

on establishing a single, easily-identifiable brand that will differentiate itself from other global electronics entities as being 

more refreshing, modern, and stylish. LG’s global branding activities and campaigns are designed to reinforce this mission. 

For example, the company has formed the partnership with Formula 1™ and the International Cricket Council. These steps 

will guarantee the success of its key initiatives, while highlighting and enhancing the profiles of both organizations. Similar 

partnerships in the future will play a key role in the company’s activities to elevate its brand position.

Formula 1™ Global Partnership 

In January 2009, LG Electronics became A Global Partner of Formula 1™ and A Technology Partner of Formula 1™ in a multi-

year deal with the most popular motor racing series in the world. LG has found a partner in Formula One™ that reflects the 

technologically driven and emotionally powerful interaction that happens between consumers and consumer electronics today. 

Formula One™ represents the peak of technological innovation and style, which is also a key vision of the LG Electronics brand. 

LG strives to develop stylish technology that excites human emotion around the world and Formula One™ does the same, with 

millions of fans tuning in to watch the 17 races in 2009. LG and Formula One™ are both truly global brands and for LG, Formula 

One™ is the perfect platform for communicating the brand to a global audience. As part of the top level association between LG 

and Formula One™, LG acquires exclusive designations and marketing rights as the official Consumer Electronics, Mobile Phone 

and Data Processor of Formula 1™.  As the Official Data Processor of Formula 1™, LG is identified and credited on the official 

live timing service at Formula One™ events and in the associated timing and data TV graphics. They also enjoy a comprehensive 

package of premium marketing rights worldwide in association with the Formula 1™ brand, allowing markets to activate the 

sponsorship on a local level in both race and non race countries.

INTERNATIONAL CRICKET COUNCIL (ICC) GLOBAL PARTNERSHIP 

Cricket is the most popular sport in the UK, Australia, India, South Africa, and many other Commonwealth countries. Many 

people enjoy playing cricket, regardless of race, age, or social class. In 2002, LG inked an agreement with the International 

Cricket Council (ICC) to become the official sponsor of the world cricket championships. Last year, the company renewed this 

partnership for seven more years, until 2015. The relationship will play to an audience of 6.7 billion cricket fans through a variety 

of events and activities. The Cricket World Cup, which is held every four years, is the premier cricket tournament in the world, 

and LG’s activities are an effective way to endear itself with the game’s aficionados. In addition, the company sponsors various 

other championships organized by the ICC. LG will always be in the thick of the excitement of the cricket ground, sharing the 

passion and joy of the people and carrying out its responsibilities as a good corporate citizen.

Sponsoring the Pursuit 
of Excellence

6
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·Trackside exhibition in F1™ race    ·Marshall lights in F1™ race    ·ICC Cricket World Cup    ·LG Snowboard FIS World Cup    ·Fulham FC Football Club  



LG believes that giving back to the community can bring people together across cultures and continents. Our goal is to build trust 

with consumers and communities, something that is only possible through being a responsible and caring corporate citizen. 

We partner with global and local stakeholders, including employees, customers, shareholders, local communities, non-

governmental organizations (NGOs), and non-profit organizations (NPOs). We sponsor, support, and volunteer in programs 

that enhance social welfare, educational, and cultural opportunities. Moving forward, we will focus on relieving poverty and 

conducting environmentally responsible activities. We do these things wherever we conduct business around the globe, helping 

make the world a better place.

NEW LIFE AND NEW HOPE

LG has been making social contributions to global communities since its establishment in 1958. In Korea, we have assisted sole-

support seniors and low-income families by providing free meals and new homes. We also offer school uniforms and educational 

scholarships to underprivileged teenagers, as well as medical expenses for children suffering from terminal diseases. In 2009, 

we expanded our international support activities through the World Food Programme (WFP) in Kenya and Ethiopia by providing 

free meals at schools and medical service support to hospitals. By teaching agricultural skills, we will concentrate on helping 

these communities become self-sustaining food producers. We also contribute to communities in countries like Peru, Panama, 

Mexico, and Brazil by sending relief supplies to help stabilize the lives of people impacted by natural disasters. 

IMPROVING THE LIVES OF CHILDREN EVERYWHERE

We offer educational and medical supports for children and young people around the world. In China, for example, we 

established the LG Hope Primary School to offer scholarships, repair old schools, and build new educational facilities for 

children. We also operate the LG Loves School program, supporting education for teenagers in Indonesia, and give teenagers 

an opportunity to participate in quiz contests and win scholarships in Vietnam, Thailand, Kazakhstan, the Ukraine, and Russia. 

We also offer IT training seminars to university students in Iraq and Panama. Since 2002, we have offered surgical services for 

children with cleft lip and palate in areas with inadequate medical facilities in Egypt, Morocco, and Colombia, as well as surgical 

services to treat leukemia in Kazakhstan. In addition, we funded the construction of a pediatric cancer rehabilitation center in 

Vladivostok. 

We also sponsor many kinds of cultural activities, tailored to the unique aspects and indigenous cultures of each region. For 

example, we have been hosting an LG Festival in small and medium-sized cities in Russia and the Middle East. This program 

helps create cultural events in smaller, underserved communities with less exposure to culture than their larger counterparts. 

Since 2003, we have held an annual LG Charity Concert, faithfully attended by the President of the Czech Republic, to raise funds 

for youth programs in Prague. 

A GREENER PLANET

We hold an ‘Life’s Green’ Awards Conference in cooperation with the United Nations Environment Programme (UNEP) 

to recognize individuals and organizations that have raised the public awareness of the environment and who promote 

environmentally friendly technologies and designs. We are also taking the lead in “green” education for youth. The ‘Life’s Green’ 

class is a special travelling exhibition housed in a customized truck that visits primary and middle schools in Korea to teach 

environmental science. Through our Science Leadership Program in conjunction with the International Vaccine Institute (IVI), 

we offer opportunities to high school students around the world to participate in a volunteer program that supports vaccination 

programs in Africa and Asia. 

·‘Life’s Green’ Conference _ UAE    ·Free meals & medical service _ Kenya & Ethiopia    ·LG-IVI Science Leadership Program _ Africa & Asia		      
·LG Hope Primary School _ China    ·Health-care service _ Egypt    ·‘Life’s Green’ Class _ Korea

CORPORATE SOCIAL 
RESPONSIBILITIES
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ORGANIZATION SALES

IN BILLIONS OF KOREAN WON
Global revenue, referring to the total revenue of the global subsidiaries’ account excluding internal transactions

AS OF 2008
Global revenue, referring to the total revenue of the global subsidiaries’ account excluding internal transactions

INVESTMENT

AS OF 2008 / IN BILLIONS OF KOREAN WON

EQUIPMENT INVESTMENT  955
R&D INVESTMENT  1,774

TOTAL  2,729

40,848
2007

49,333
2008

KOREA 13%

NORTH
AMERICA 30%

EUROPE 18%

MIDDLE EAST
& AFRICA 8%

CHINA & ASIA
PACIFIC 16%

SOUTH & CENTRAL
AMERICA 10%

CIS 5%

SALES
BY REGION

FACT&
FIGURES

TOTAL  84,445

EMPLOYEES

KOREA  28,659
OVERSEAS  55,786
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SALES
BY COMPANY

MC 32%

  •  Home Entertainment  •  Mobile Communications  •  Home Appliance  •  Air Conditioning  •  Business Solutions

CTO CSO

Corporate 
Support 
Division

CHO

CFO CMO

CGTMO

Corporate 
Audit 
TeamCorporate 

Design 
Center

CSCO

Productivity 
Research 
Institute

CPO

VICE CHAIRMAN & CEO

AC 9% BS 9%

HE 33%

HA 17%

Europe

China
Korea

North America 

South & Central America

Asia

CIS

Middle East & Africa



MANAGEMENT&
BOARD OF DIRECTORS

SIMON KANG

President & CEO / 
Home Entertainment 
Company

wayne Park 

Executive Vice President 
& CEO / Korea 

KyungHoon Byun 

Executive Vice President 
& CEO / 

South & Central America

SKOTT AHN

President & CEO / 
Mobile Communications Company

Michael Ahn 

President & CEO / 
North America 

KiWan Kim 

Executive Vice President 
& CEO / 
Middle East & Africa

James Kim 

President & CEO / Europe

YoungChan Kim 

Executive Vice President 
& CEO / CIS 

YoungHa Lee 

President & CEO /
Home Appliance Company 

HwanYong Nho 

Executive Vice President & CEO /
Air Conditioning Company 

Nam Woo 

President & CEO / China 

woody nam 

President & CEO / Asia

B.B. Hwang 

Executive Vice President & CEO /
Business Solutions Company

MANAGEMENT

Yong Nam
Vice Chairman & CEO / LG Electronics

BOARD OF DIRECTORS

Yong Nam
Vice Chairman & CEO of LG Electronics / 
Director

David Jung
Executive Vice President 
& CFO of LG Electronics / 
Director

YuSig Kang
Vice Chairman & CEO of LG Corp. /  
Director

InKi Joo
Professor of Yonsei University /
Outside Director

SungWon Hong
(Formerly) President of Jeollanamdo 
Innovation Agency for Strategic Industry /
Outside Director

sanghee kim 
lawyer /
outside director

sanghee kim
lawyer /
outside director  

InKi Joo
Professor of Yonsei University /
Outside Director

kyumin lee
advisor of sk research / 
outside director

SungWon Hong
(Formerly) President of Jeollanamdo 
Innovation Agency for Strategic Industry /
Outside Director

Inside Outside Audit Committee

Woo Paik 

President / 
Chief Technology Officer (CTO)

James Shad 

Executive Vice President / 
Chief Go-to-Market Officer (CGTMO) 

David Jung 

Executive Vice President / 
Chief Financial Officer (CFO)

Dermot Boden 

Executive Vice President / 
Chief Marketing Officer (CMO)

Thomas Linton 

Executive Vice President / 
Chief Procurement Officer (CPO)

Peter Stickler 

Executive Vice President / 
Chief Human Resources Officer (CHO)

Didier Chenneveau 

Executive Vice President / 
Chief Supply Chain Officer (CSCO)
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LGEAP Sydney • 

• New York

• LGEMU

• LGEMM Monterrey

• LGEPS Panama

LGEMS Mexico City •

• LGECB Bogota

• LGEAZ Amazonia

• LGEPR Lima

LGECL Santiago •

• PRODUCTION / SALES
• PRODUCTION
• SALES
• SERVICE
• LOGISTICS
• R&D DESIGN 
   (18 R&D Centers Globally)
• OTHERS

GLOBAL 
OPERATIONS

• LGESA Johannesburg

• LGENO Oslo
• Sankt Peterburg

• LGELV Riga

• LGEMC Casablanca

• LGENI Lagos

• LGEPT Lisbon

• LGEES Madrid

• LGEMA MlawaLGEWR Wroclaw •
LGEDG Düsseldorf •LGEUK •

 London •
 Neuss •

• LGEPL Warsaw

• LGECZ Prague

• LGEAG Vienna
• LGEMK Budapest

• LGERO Bucharest

• LGEAT Istanbul
• LGETK

• LGEHS Athens

• Bangalore

• LGETT Taipei

•LGEJP 
•Tokyo

LGEQD Qingdao •

• LGEHN Hangzhou

• LGETR Taizhou

• LGEYT
• Yantai

LGEQH Qinhuangdao • • LGESY Shenysang

LGEKS Kunshan •

LGESH Shanghai •

• LGEHK Hong Kong

• LGEPH Manila
• LGETH Rayong

• LGEML Kuala Lumpur

• LGESL Singapore

• LGEIN Jakarta

• Tel Aviv

• LGEEG Ismalia
• LGEEC Cairo

LGESR Riyadh •

• LGEUR Kiev

• LGEAK Almaty

LGEVN Hanoi •
LGEHZ Huizhou •

• LGEIL New Delhi

LGENP, LGEND, LGEPN Nanjing •••

CHINA

LGECH	L G Electronics China Holding Company

LGETR	 Taizhou LG Electronics Refrigeration Co., Ltd.

LGEHZ	L G Electronics Huizhou Ltd.

LGEND	L G Electronics Nanjing Display Co., Ltd.

LGEPN	N anjing LG-Panda Appliances Co., Ltd.

LGEQH	L G Electronics Qinhuangdao Inc.

LGESH	 Shanghai LG Electronics Co., Ltd.

LGESY	L G Electronics Shenyang Inc.

LGETA	L G Electronics Tianjin Appliances Co., Ltd.

LGEYT	 Inspur LG Digital Mobile

	 Communications Co., Ltd.

LGEKS	L G Electronics (Kunshan) Computer Co., Ltd.

LGENP	L G Electronics (Nanjing) Plasma Co., Ltd.

LGEHN	L G Electronics (Hangzhou)

	 Recording Media Co., Ltd.

LGEQD	 Qingdao LG Inspur Digital 

	 Communication Co., Ltd.

LGEHK	L G Electronics HK Ltd.

CIS

LGEAK	L G Electronics Almaty Kazakstan

LGERA	L G Electronics RUS, LLC

LGERI	L G Alina Electronics

LGERM	L G Electronics RUS-Marketing, LLC

LGEUR	L G Electronics Ukraine Inc.

LGELV	L G Electronics Latvia, LLC

AMERICA

LGEMX	L G Electronics Mexicali S.A. de C.V

LGERS	L G Electronics Reynosa, Inc.

LGEAZ	L G Electronics da Amazonia Ltda.

LGEMM	L G Electronics Monterrey Mexico S.A. de C.V.

LGESP	L G Electronics de Sao Paulo Ltda.

LGEAI	L G Electronics Alabama, Inc.

LGECI	L G Electronics Canada, Inc.

LGEUS	L G Electronics U.S.A., Inc.

LGEMU	L G Electronics Mobilecomm U.S.A., Inc.

LGEMS	L G Electronics Mexico S.A. de C.V.

LGEAR	L G Electronics Argentina S.A.

LGEPS	L G Electronics Panama S.A.

LGECB	L G Electronics Colombia Ltda.

LGECL	L G Electronics Inc. Chile Ltda.

LGEPR	L G Electronics Peru S.A.

EUROPE

LGEEH	L G Electronics European Holdings B.V.

LGEMA	L G Electronics Mlawa Sp. z.o.o.

LGEWR	L G Electronics Wroclaw Sp. z.o.o.

LGEUK	L G Electronics United Kingdom Ltd.

LGEFS	L G Electronics France S.A.R.L.

LGEES	L G Electronics Espana S.A.

LGEJE	L G Electronics JIT Europe B.V.

LGEDG	L G Electronics Deutschland GmbH

LGEIS	L G Electronics Italia S.P.A.

LGEMK	L G Electronics Magyar KFT

LGEPL	L G Electronics Polska Sp. z.o.o.

LGESW	L G Electronics Nordic AB

LGEHS	L G Electronics Hellas S.A.

LGEAG	L G Electronics Austria GmbH

LGERO	L G Electronics Romania S.R.L.

LGECZ	L G Electronics CZ, S.R.O

LGEPT	L G Electronics Portugal S.A.

LGEBN	L G Electronics Benelux Sales B.V.

LGESC	L G Electronics European Shared

	 Service Center B.V.

LGELS	L G Electronics European Logistics & 

	 Services B.V.

LGENO	L G Electronics Norway 

MIDDLE EAST & AFRICA

LGEEG	L G Electronics Egypt S.A.E.

LGEAT	 Arcelik-LG Klima Sanayi ve Ticaret A.S.

LGESR	L G-Shaker Company Ltd.

LGETK	L G Electronics Ticaret A.S.

LGESA	L G Electronics S.A. (Pty) Ltd.

LGEMC	L G Electronics Morocco S.A.R.L.

LGEGF	L G Electronics Gulf FZE

LGEME	L G Electronics Middle East Co., Ltd.

LGEOT	L G Electronics Overseas Trading FZE

LGEEC	L G Electronics Egypt Cairo S.A.E.

LGENI	L G Electronics Nigeria Ltd.

LGEAF	L G Electronics Africa Logistic FZE

LGELF	L G Electronics (Levant) Jordan

ASIA

LGEIL	L G Electronics India Pvt. Ltd.

LGETH	L G Electronics (Thailand) Co., Ltd.

LGEVN	L G Electronics Vietnam Co., Ltd.

LGEIN	 P.T. LG Electronics Indonesia

LGESL	L G Electronics Singapore Pte, Ltd.

LGEML	L G Electronics Malaysia SDN. BHD

LGEJP	L G Electronics Japan, Inc.

LGETT	L G Electronics Taiwan Taipei Co., Ltd.

LGEPH	L G Electronics Philippines Inc.

LGEAP	L G Electronics Australia Pty, Ltd.

• LGEFS Paris

• LGEIS Milan

• Paris

• LGERM
• LGERA
• LGERI 
• Moscow

• LGELF Amman

• LGECH 
• Beijing

• LGEUS

• LGECI Toronto

• New Jersey

• Chicago

• LGEAI Huntsville

• LGEMX Mexicali

LGERS Reynosa •

• San DiegoLGETA •
Tianjin • 

• LGESW Stockholm

• LGEGF Dubai
• LGEAF
• LGEOT
• LGEME

LGELS •

LGEEH •

LGEJE •

LGESC •

LGELS •
 LGEBN Amsterdam •

* As of December 31, 2008

• LGEAR Buenos Aires

• LGESP Sao Paulo
• Sao Paulo
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GLOBAL PRODUCTION 
& PARTNERS 

CORPORATE
MILESTONES

Mexico

Mexico

Mexico

Brazil

Brazil

Poland

Poland

Egypt

Turkey

Saudi Arabia

India

Thailand

Vietnam

Indonesia

China

China

China

China

China

China

China

China

China

China

China

China

China

Kazakstan

Russia

Mexicali

Reynosa

Monterrey

Amazonia

SAo Paulo

Mlawa

Wroclaw

Ismailia

Istanbul

Riyadh

New Delhi/Pune

Rayong

Hanoi

Jakarta

Taizhou

Huizhou

Nanjing

Nanjing

Qinhuangdao

Shanghai

Shenyang

Tianjin

Yantai 

Kunshan

Nanjing

Hangzhou

Qingdao

Almaty

Moscow

LGEMX

LGERS

LGEMM

LGEAZ

LGESP

LGEMA

LGEWR

LGEEG

LGEAT

LGESR

LGEIL

LGETH

LGEVN

LGEIN

LGETR

LGEHZ

LGEND

LGEPN

LGEQH

LGESH

LGESY

LGETA

LGEYT

LGEKS

LGENP

LGEHN

lgeqd

LGEAK

LGERA

LCD TV / Monitor, Mobile Phone

LCD TV, PDP TV, CRT TV, PDP Module

Refrigerator, microwave Oven

TV, DVD, AUDIO, AIR CONDITIONER

MONITOR, MOBILE PHONE, PC

TV, MONITOR

REFRIGERATOR, TV

DY, FBT, TUNER, TV

AIR CONDITIONER

AIR CONDITIONER

TV, Monitor, Refrigerator, Air Conditioner, Washing Machine, 
Compressor, PC, Optical Storage, Mobile Phone

Washing Machine, Air Conditioner, Compressor, TV

TV, Monitor, Air Conditioner, Washing Machine, Refrigerator, 
microwave Oven, Vacuum Cleaner

LCD Monitor, CRT Monitor, LCD TV, PDP TV, Crt TV, VCR COMBI, REC COMBI, 
DVD Player, DVD recorder, Home Theater, Audio, Refrigerator

REFRIGERATOR, COMPRESSOR

MEDIA, OPTICAL STORAGE, CAR AUDIO

MONITOR, LCD TV, PDP TV

WASHING MACHINE, MOTOR

CASTING

SET-TOP-BOX, CCD

TV

MICROWAVE OVEN, AIR CONDITIONER, MGT, VACUUM CLEANER, COMPRESSOR

MOBILE PHONE

PC, TELEMATICS

PDP MODULE

DVD-RECORDABLE, VIDEO CASSETTE TAPE, USB, HDD, PRISM SHEET

MOBILE PHONE

TV, WASHING MACHINE

TV, AUDIO, REFRIGERATOR, WASHING MACHINE

North America

Europe

South & 
Central America

region Country	 City Productscompany

GLOBAL PRODUCTION NETWORK

STRATEGIC PARTNERS

BEST BUY

PRADA

GE

SCHNEIDER

NORTEL

TOYOTA

QUALCOMM

HITACHI

MLAS

MICROSOFT

SUN

INTEL

GOOGLE

YAHOO

DOLBY

ADOBE

H.G. IBRAHIM SHAKER

ARCELIK

      SYMBIAN

1958
• Established as GoldStar

1959
• Produced Korea’s first radio

1962 
• Exported Korea’s first radios 
	 to the US and Hong Kong

1965
• Produced Korea’s first refrigerator

1966
• Produced Korea’s first black and white TV

1968
• Produced Korea’s first air conditioner

1969
• Produced Korea’s first washing machine

1974
• Listed on the Korea Stock Exchange

1977
• Produced Korea’s first color TV

1978
• Surpassed USD 100 million in exports, 
   a Korean industry first

1980
• Established first EU sales subsidiary 
   in Germany (LGEWG) 

1982
• Established US color TV plant in Huntsville,      
   Alabama

1984
• Surpassed KRW 1 trillion in sales for 
   the first time

1986
• Established European VCR plant in Germany

1988
• Established sales and joint venture 
   production subsidiaries in Thailand

 1991
• Established design technology center 
   in Ireland

1993
• Established a production and sales
 	 subsidiary in Huizhou, China (LGEHZ),
	 beginning a full-scale advance 		
	 into the Chinese market

1995
• Renamed as LG Electronics
• Acquired US-based Zenith Electronics

1997
• Developed 40-inch Plasma TV and 
	 world’s first DTV IC chipset
• Established India production subsidiary (LGEIL)

1998
• Developed world’s first 60-inch Plasma TV

1999
• Co-established LG.Philips LCD 
	 (currently LG Display)

2000
• Acquired operations of LG Information & 
   Communications
• Launched world’s first Internet-enabled 
   refrigerator

2001
• Commercialized asynchronous IMT-2000 
   communications equipment
• Launched world’s first Internet-enabled 
	 washing machine, air conditioner, and
	 microwave oven

2002
• Demerged into two companies to unlock 
   shareholder value: holding company LG 
   Electronics Investment (LGEI) and 
	 operating company LG Electronics (LGE)
• Commercialized world’s first home 
   network system

2003
• Developed world’s first synchronous-
   asynchronous IMT-2000 mobile phone
• Developed world’s first 76-inch Plasma TV
• Launched world’s first DVD rewriter 
   compatible with all CD and DVD standards
• Led US CDMA mobile phone market for 
   the first time

2004
• Received approval for E-VSB as the next-
   generation ATSC DTV transmission standard
• Launched world’s first 55-inch LCD TV
• Commercialized world’s first 71-inch 
   Plasma TV
• Developed world’s first mobile phone with 
   T-DMB mobile TV reception
• Developed home cinema system with 
   wireless speakers
• Led global CDMA mobile phone market 
   for the first time

2005
• Launched world’s first notebook with 
   T-DMB reception
• Launched LG Chocolate, the first phone 
   in the Black Label Series
• Developed world’s first 102-inch Plasma TV
• Co-established LG-Nortel, 
   a telecommunications network equipment  
   venture with Nortel Networks
• Launched mobile phone with S-DMB 
   reception and recording

2006
• Launched LG Shine, the second handset 
   in the Black Label Series
• Launched steam washing machine and 
   interactive TV refrigerator
• Developed world’s first 100-inch LCD TV
• Launched world’s first full HD (1080p) 
   102-inch Plasma TV
• Developed world’s first dual-format 
   high-definition disc player and drive

2007
• Launched BH100 Super Blu, the world’s 
	 first dual-format HD disc player
• Launched PRADA Phone by LG with 
	 advanced touch interface
• Won record number of international 
   design awards, including 21 iF and 29 
   red dot Design Awards
• Launched 120 Hz full HD LCD TV line
• Shipped 15 millionth LG Chocolate Phone
• Led US drum washing machine market 
   for the first time

2008
• The 50th Anniversary of LG Electronics
• Established new LG Electronics brand identity 
• Launched LG Secret, the third handset 
   in the Black Label Series
• Released LCD TV Scarlet in 80 nations
   simultaneously
• Posted No.1 spot in US frontloading washers
   in 5 consecutive quarters
• Unveiled the world’s first Bluetooth headset
   combined mobile phone
• Unveiled the world’s first Blu-ray 
   network storage
• Held international environment 
   conference with UN
• Developed the world’s first LTE 
   mobile modem chip
• Recorded over 100 million units of 
   LG air conditioners in accumulated sales

Middle East 
& Africa

Asia

China

CIS

7677

* As of December 31, 2008



than words. Our success is based on creating 

powerful products that respond to the diversifying 

needs of our consumers and achieve global market 

leadership. We are positioned for perfect harmony of smart 

technologies and stylish designs that fits your life. Our ultimate 

goal is to add to the values of our employees, customers, 

shareholders – and you.  We will always remain committed 

to helping people translate their strengths and 

values into joy-filled lives. Life’s Good . . 

as ever, with LG.

People 

. 

say that actions speak louder 

LG Twin Towers 20, Yeouido-dong, Yeongdeungpo-gu, Seoul 150-721, Korea  /  T.82_2_3777_1114  /  www.lge.com
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