LG Electronics 2009

Welcome to

LG Electronics

Results as of December 2008



LG Electronics 2009

LG Electronics

Stylish Design & Smart Technology

] =

Home Mobile Home Air Business
Entertainment Communications Appliance Conditioning Solutions



LG Overview @Lc

LG Group is a global business group
\ with a 62-year history

® 1940s- Pi oneered Koreads Chemicals an
\ 1950s - Established LG Chem in 1947 and LG Electronics in 1958

91960s Pi oneered Koreads energy (pet:

Started exporting consumer electronics
/ $1970s under the GoldStar brand

Started developing core competence in petrochemicals,
®,1980s precision engineering, semiconductors, information
technology, and pharmaceuticals

®, 1990s Reshaped business concentration into three domains :
/ Electronics, Chemicals and Telecommunications & Services

® 1995s New Corporate Identity 'LG' announced

.{20008 Revolutionized corporate governance and transparency in Korea
' - Established LG Corp. in 2003



LG’s Business - © LG

250 Companies / 160,000 People

Revenue Investment

KRW 115 Trillion KRW 11.3 Trillion
(USD 104 Billion) ) A H (USD 10.2 Billion)

° LG Electroﬁics
* LG Display

39

¢ LG Chem
e LG Telecom
¢ .G Household & m & o LG D
Health Care Services, acom
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*1 USD = 1,103 KRW (2008)



LG Electronics Milestone

Korea's , 1958 Established as Goldstar

4,0' 1960s Radio, TVs, Refrigerator, Washing Machine, Air Conditioner

FiI’StS e 1977 Color TV

y

1995 New Corporate ldentity: LG Electronics
® 1996 CDMA Digital Handset launched in Korea

Wo rld' S #1997 System IC for Digital TV
J

®, 2000 Internet refrigerator

Fi rStS /0/2002 Home Network System

®, 2003 HDTV with built-in HD DVR
1@ 2004 Terrestrial / Satellite DMB handset

®, 2005 WCDMA DMB, 3G-based DVB-H, MediaFLO handset DMB Notebook PC

\®/ 2007 Dual-format high-definition disc player & drive
4G-Enabled technologies with 3G LTE demonstrated

® 2008 Network Blu-ray Player
j 4G LTE handset modem chip developed

/' 2009 3G Watch phone with a full touchscreen interface



LG Electronics Vision

People Value

® Provide unique experience
® Develop marketable skills

@ Value and reward people for

their contributions,
not title
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Customer Value

@LG.

A way to achieve Global Top 3

Share Holder Value

SN

® Products driven by what
customers want

@ Use marketing spend to
create emotional attachment,
not just awareness

¢ Localize market strategies,
channels, communications to
reflect how global consumers
behave

¢ Get the right strategy in
place

® Focus on right results

¢ Build capabilities




Structure | LG

CEO
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