
● 2008 LG Electronics sustainability report

This is LG Electronics’ third sustainability report. By fulfilling what we call Promise3—People, Planet, 

Prosperity—we aim to become one of the world’s top electronics companies. It is our sincere goal to 

bring about a society where not only our employees but all of humankind play a role in ensuring that 

the cleaner, healthier Earth can be passed down from generation to generation, and that LG Elec-

tronics can grow into a world-class corporation through leading innovation. The report contains our 

2008 sustainability management performances and is meant to promote meaningful communication 

based on this information.

● Reporting principles

This report was written in accordance with GRI (Global Reporting Initiative) G3 guidelines, with the 

purpose of documenting the most important information for LG Electronics and all of its stakehold-

ers through materiality analysis.

● Scope and Period

The scope of this report mainly covers the period January 1, 2008 to December 31, 2008, with some 

significant activities in the first half of 2009. The report focuses on the operations of LG Electron-

ics’ headquarters and business sites in Korea. However, some activities at overseas operations were 

also included in the report, with plans in place to gradually expand the report’s scope to include the 

entire global operations of LG Electronics.

	 The default currency unit of this report is the Korean won (KRW). Global sales were con-

verted by applying the 2008 average exchange rate (based on the earliest official basic exchange 

rate of each day), KRW 1,102.59 per 1 U.S. dollar (USD), while the basic exchange rate as of Decem-

ber 31, 2008 was KRW 1259.50.

● External Assurance 

This report has been assured by a third-party agency, Two Tomorrows, for its adherence to material-

ity, inclusivity, and responsiveness principles. Please refer to pages 76-79 for the Two Tomorrows as-

surance statement.

●  Additional Information 

For more information on this report, please refer to other LG Electronics publications including previ-

ous annual reports, environmental report, and the corporate’s official websites (www.lge.com).

● Contact

CSM Office, LG Electronics Inc. 

LG Twin Towers, 20, Yeouido-dong, Yeongdeungpo-gu, Seoul, Korea 150-721

E-mail: sustainability@lge.com

Tel: 82-2-3777-3268       Fax: 82-2-780-4172

About this Report

2008 LG Electronics 

sustainability report

Insight for you

Seeking sustainable growth based 

on stakeholder insight

: LG Electronics has been making every effort to 

explore stakeholder’s needs proactively and reflect 

it into business. In order to increase stakeholder 

value by doing such efforts, LG Electronics is 

growing its capacity for sustainability management 

focused on these domains–Performance, Strategy, 

Governance & Management, and Engagement.
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