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FOR IMMEDIATE RELEASE

LG ANNOUNCES SECOND QUARTER 2010 FINANCIAL RESULTS

Srong Performance in Home Entertainment and Home Appliance
Help Offset Profit Declines in Mobile Communications

SEOUL, July 28, 2010 -- LG Electronics (LG) today announced unauditethieg@s
results based on IFRS (International Financial Répp Standards) for the three-month
period ending June 30, 2010. Despite continuingggsionary conditions, revenues
increased in most business units versus the seqaamtier of 2009. Strong performance
in home entertainment and appliances helped ofisefit declines in LG’s mobile

business.

Sales and Profit

LG reported sales of KRW 14.4 trillion (USD 12.4libn) and operating profit of KRW
126 billion (USD 108 million) in the second quartef 2010. In Korean won,
consolidated sales fell 0.7 percent (up 10 perceltSD) and net profit declined by 33

percent (down 26 percent in USD) year-over-year.

LG Home Entertainment Company revenues grew 4 percent from the previous quarter
and 19 percent from a year earlier as demanddop#inel TVs surged, resulting in sales
of KRW 5.4 trillion (USD 4.6 billion) and operatingrofit of KRW 28 billion (USD 24
million). Flat panel TV shipments jumped 47 perden6.3 million units compared to the
same period last year. Strong demand, expansigmenfiium product line-up, and the
launch of new LED TV products will continue to deivprofits for the Home

Entertainment Company in the third quarter of 2010.

LG Mobile Communications Company shipped 30.6 million units this quarter, an
increase of 13 percent quarter-on-quarter and 2epéeryear-over-year as a result of
continued growth in emerging markets and the intatidn of new smartphones such as

Ally and Optimus Q. Sales increased 5.8 percenttguan-quarter but fell 29.5 percent
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year-over-year and the operating profit margin Handsets recorded a loss year-over-
year due to investment in R&D and expansion of ob&nin emerging markets for

future development.

LG Home Appliance Company showed consistent positive performance with 16r5qe
year-over-year growth (29 percent growth on a U&Beh on sales of KRW 2.7 trillion
(USD 2.3 billion) and an operating profit of KRW38illion (USD 159 million). Sales
expansion in North America, Asia, the Middle EasdaAfrica and an increase in
demand in developing markets led to 30 percent troyear-over-year in overseas
markets. The Home Appliance Company plans to caatits strong performance with
products such as 6 Motion Front Loading Washer witinect Drive and Linear

Compressor while expanding its healthcare busiard<OEM business.

LG Air Conditioning Company saw sales increase 0.3 percent (11 percent growth o
USD base) year-over-year to KRW 1.6 trillion (USI2 billion) with an operating profit

of KRW 59 billion (USD 51 million). The AC Comparlans to strengthen its global
competitiveness with new energy-efficient modetgreased investment in solar cells,

and LED lighting as drivers of future growth.

LG Business Solutions Company recorded sales of KRW 1.2 trillion (USD 1.0 billign
an increase of 14.7 perceygar-over-year as a result of growing global dem#ord
monitor TVs and LED monitors. The BS Company wilbntinue to seek new
opportunities for its commercial and automotiveibesses by introducing new solutions

and forging new partnerships.

Financial Statement and Non-operating Items

Net profit in the second quarter of 2010 increasg®7 percent quarter-on-quarter to
KRW 856 billion (USD 736 million) due to a KRW 81hillion won profit from
discontinued operations as a result of LG Innotedindg excluded from LG’s
consolidated figures. LG Innotek was excluded fréhese figures due to LG
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Electronic’s stake falling below 50 percent in Ams a result of LG Innotek issuing
shares from the conversion of convertible bondskamds with warrants.

LG adopted the International Financial Reportingngards (IFRS) in 2010 with the
objective of unifying its global accounting anddrcial reporting standard$he 94
subsidiaries of which LG owns more than 50 peragintoting shares have been

consolidated under IFRS.

2010 3Q Business Direction and Prospects

The company expects to see modest growth in the tarter of 2010 with the
continuing global economic recovery. LG will contento introduce new products in
major categories including smartphones, while itimgsaggressively in R&D and
marketing and developing premium products in otdesecure a stronger position in

respective categories.

2010 2Q Exchange Rates Explained

Amounts in Korean Won (KRW) are translated into D8llars (USD) at the average
rate of the three month period in each correspanduarter: KRW 1,163 per USD
(2010 2Q) and KRW 1,291 per USD (2009 2Q).

Earnings Conference and Conference Call

LG Electronics will hold a Korean-language earningsvs conference on July 28, 2010
at 16:00 Korea Standard Time at the LG Twin Towediforium (B1 East Tower, 20
Yeouido-dong, Yeongdeungpo-gu, Seoul, Korea). Agligh-language conference call
will follow on July 29, 2010 at 21:00 Korea Stamdlafime (14:00 GMT/UTC).
Participants are asked to call +82 2 6677 3356 emtdr the passcode 57290. The
corresponding presentation file will be availalde download at the Investor Relations

section of the LG Electronics website (http://wwywclom/global/ir/reports/earning-

release.jspat 13:00 on July 28. Please visit http://pini@iether.com/engand pre-

register with the passcode provided. For those lertabparticipate, an audio recording

of the news conference will be available for a pgmf 30 days after the conclusion of
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the call. To access the recording, dial +82 2 68398 and enter the passcode 282316
when prompted.
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About LG Electronics, Inc.

LG Electronics, Inc. (KSE: 066570.KS) is a globedder and technology innovator in consumer eleispmobile
communications and home appliances, employing ni@e 80,000 people working in over 115 operatiamsirad
the world. With 2009 global sales of 55.5 ftrillid¢orean Won (43.4 billion US Dollars), LG compriset five
business units — Home Entertainment, Mobile Comnatiuns, Home Appliance, Air Conditioning and Business
Solutions. LG is one of the world’s leading prodwcef flat panel TVs, audio and video products, it@obandsets,
air conditioners and washing machines. LG has signéong-term agreement to become both a Globah&aof
Formula 1™ and a Technology Partner of Formula A8'part of this top-level association, LG acquiegslusive
designations and marketing rights as the offiolalstimer electronics, mobile phone and data proce$sbis global
sporting event. For more information, please wisitw.lg.com
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