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FOR IMMEDIATE RELEASE

LG ANNOUNCES 2010 FINANCIAL RESULTS
Quarterly Results Reflect Record-High Flat Panel TV Sales,
Consistent Home Appliance Growth

SEOUL, Jan. 26, 2011 -- LG Electronics (LG) today announced full yearl@0
revenues of KRW 55.8 trillion (USD 48.2 billion) thinet profit of KRW 1.3 trillion
(USD 1.1 billion). Operating profit for full year020 was KRW 176.4 billion (USD
152.5 million).

Unaudited results based on IFRS (International iz Reporting Standards) for the
three-month period ending December 31, 2010 reftecttrong revenues in home
entertainment and home appliances, driven by aease in flat panel TV and handset

shipments, which partially offset soft performam@emobile phones during the quarter.

LG posted consolidated fourth-quarter 2010 revemlid6RW 14.7 trillion (USD 13.0

billion) a 9.4 percent increase from the third ¢gesaof 2010. LG recorded a KRW 256.4
billion (USD 226.3 million) net loss in the fourtuarter of 2010. Overall operating
profit fell but losses at the company’s mobile diwh also declined and a reduction in

inventory resulted in improved cash flow.

LG Home Entertainment Company salesincreased 15.8 percent in KRW quarter-over-
quarter with record-high quarterly flat panel TMlesadue to strong seasonality and
product leadership in developed markdtee company shipped 8.7 million flat panel
TVs, reflecting a 33.0 percent increase from threesperiod the previous year. However,
due to ASP decline as a result of intensified cdrmipe in the TV industry, earnings
declined compared to the third quarter and postederating loss in this quarter.
Annual sales reached KRW 22.1 trillion (USD 19.llidm), jumping 12.5 percent from

the previous year despite economic stagnationweldped markets.
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LG Mobile Communications Company revenues increased 10.9 percent quarter-over-
guarter due to strong sales of smartphones suCptasius One. A total of 30.6 million
handsets were shipped in the quarter, reflecting.@ipercent increase over the previous
quarter. In 2011, the company will focus on prdifigy by launching more premium
smartphones and differentiated tablet PC productsilew regaining its cost

competitiveness in feature phones

LG Home Appliance Company showed consistent strong performance with 13.7gmérc
growth year-over-year on sales of KRW 2.8 trilligsiSD 2.5 billion) and an operating
profit of KRW 78.0 billion (USD 68.8 million). Sateincreased in the overseas markets
due to strong holiday season sales in the Northrfsare market and continuous growth
in the emerging markets. Total sales for the flaryrose 11.9 percent over 2009 to
KRW 10.7 trillion (USD 9.2 billion), generating soloperating margin. The company
expects to maintain its market leadership in refiagprs and washing machines while

expanding its linear compressor and water treatingsinesses.

LG Air Conditioning Company sales increased 50.5 percent year-over-year to KRONV
trillion (USD 0.8 billion) with significant growthin Middle East, Africa, Central and
South America and stronger overseas commercial Al€ss Full year sales reached
KRW 4.8 trillion (USD 4.2 billion), 12.2 percentdhier than a year earlier. In 2010, the
company will continue to place considerable resesitoward its nascent solar cell and
LED lighting businesses while strengthening its petitiveness for strategic air

conditioning products.

LG Business Solutions Company sales increased 1.9 percent quarter-over-quanter t
KRW 1.2 trillion (USD 1.1 billion) despite a decéinin market demand and a lower
average selling price (ASP). Annual sales posted\K&R8 trillion (USD 4.2 billion),

rising 4.3 percent from the previous year.

2011 1Q Business Direction and Prospects
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With strong leadership under the new senior managgnthe company will focus on
strategic investment in product development andityuassurance for the long term. To
prepare for future growth, the company will congnto invest in high potential

businesses such as solar energy, commercial alitmonng and water treatment.

2010 4Q Exchange Rates Explained

Amounts in Korean Won (KRW) are translated into D&8llars (USD) at the average
rate of the three month period in each correspandwarter: KRW 1,133 per USD
(2010 4Q) and KRW 1,169 per USD (2009 4Q). Averaafe of the twelve-month
period in 2010 was KRW 1,157 per USD and KRW 1,g8USD in 2009. LG expects
the exchange rate in 2011 to be KRW 1,100 per USD.

Earnings Conference and Conference Call

LG Electronics will hold a Korean-language earnimgsvs conference on October 26,
2011 at 16:00 Korea Standard Time at the LG TwiwdmAuditorium (B1 East Tower,
20 Yeouido-dong, Yeongdeungpo-gu, Seoul, Korea).EAglish-language conference
call will follow on October 27, 2011 at 10:00 Kor8tandard Time (02:00 GMT/UTC).
Participants are asked to call +82 31 688 7001 emtdr the passcode 50127. The
corresponding presentation file will be availalde download at the Investor Relations
section of the LG Electronics website (http://wwywclom/global/ir/reports/earning-
release.jsp) at approximately 13:00 Korea Standame on October 26. Please visit
http://pin.teletogether.com/eng/ and pre-registéh whe passcode provided. For those
unable to participate, an audio recording of thesheonference will be available for a
period of 30 days after the conclusion of the chdl.access the recording, dial +82 2
6677 3358 and enter the passcode 026304 at thepprom
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About LG Electronics, Inc.

LG Electronics, Inc. (KSE: 066570.KS) is a globedder and technology innovator in consumer eleispmobile
communications and home appliances, employing rii@e 80,000 people working in 115 operations inicigd4
subsidiaries around the world. With 2010 globaésaif 55.8 trillion Korean won (USD 48.2 billio) comprises
four business units — Home Entertainment, Mobile @omications, Home Appliance, and Air Conditioningdan
Energy Solution. LG is one of the world’s leadinggucers of flat panel TVs, audio and video proguatobile
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handsets, air conditioners and washing machineshasssigned a long-term agreement to become b@lolzal
Partner of Formula 1™ and a Technology Partneroofriala 1™. As part of this top-level associatiog hcquires
exclusive designations and marketing rights affieial consumer electronics, mobile phone andagabcessor of
this global sporting event. For more informatiolegse visit www.lg.com.
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