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Press Release                
Mobile Innovation Meets Avant-Garde Design
PRADA and LG launch the world’s first completely touch screen mobile phone 

Seoul, Korea, January 18, 2007 - LG Electronics (LG), a pioneer in consumer electronics and mobile phones, and PRADA, one of the world’s leading brands in the luxury goods industry , unveil the first completely touch screen mobile phone. The PRADA Phone by LG (KE850) is a real breakthrough in the industry, as it is a unique, sophisticated and elegant mobile phone with the first complete advanced touch interface.  
LG and PRADA have worked closely together on every aspect of the product, from handset development to marketing combining the attention to detail and uncompromising quality of PRADA design with the trademark technological innovation of LG mobile.  
PRADA’s involvement extends beyond exterior aesthetics to the key elements of the user experience such as the advanced touch interface, ring tones, pre-loaded content, mobile phone accessories and the exclusive leather case, inspired by the classic Italian craftsmen tradition.
“We at LG are exceptionally proud of the PRADA Phone by LG” says Dr. Scott Ahn, President & CEO of LG Electronics Mobile Communications Company. He continues, “The two companies have worked together seamlessly towards a truly shared vision, to develop one of the most beautifully stylish handsets the market has ever seen.”  
Visiting LG Headquarters in Seoul, Korea, Mr. Patrizio Bertelli, President and CEO of PRADA, said: "As we do with ready-to-wear and accessories, we were looking at a break-through. Consistent with our approach, we are not branding an existing product; rather, Miuccia and I have been working with LG to give this new phone a very strong character and unique style, both in its contents and in its design. We, just like our partners at LG, are known for the attention to detail and uncompromising quality of our products. And we find these characteristics in the new mobile phone."
The PRADA Phone by LG introduces the world’s first advanced touch interface which eliminates the conventional keypad making the overall usage experience a highly tactile one.  An extra wide LCD screen maximizes visual impact, allowing the user to benefit from several key features of the phone, including the 2 megapixel camera featuring Schneider-Kreuznach lens, video player and document viewer capacity.  Above all, these features contribute to the phone’s beautifully sleek and simplistic appearance.

Glowing icons on the face of the phone disappear when not in use to reveal a pure, un-adulterated black exterior. The phone is ultra thin (just 12 mm), nonetheless it hosts an array of additional multimedia functions, including an MP3 player and a music multitasking function for messaging. It also boasts an external memory slot, allowing the user to increase memory capacity for images, music and film clips. 
The PRADA Phone by LG will be available with prices starting from 600 Euros in mobile dealerships as well as selected PRADA stores in the UK, France, Germany and Italy as of late February, 2007, followed by countries in Asia such as Hong Kong, Taiwan, and Singapore from late March, 2007. The Korean version of the phone is scheduled to launch in the second quarter of 2007.
For further information on LG mobile handsets, please visit www.lgpradaphone.com
Features

·  Capacitive Touch Screen

·  Music Player (MP3, ACC, ACC+, WMA, RA)

·  Music Multitasking (Messaging)

·  Video Player (MPEG4, H.263, H.264)

·  Macromedia Flash UI
·  Document Viewer (ppt, doc, xls, pdf, txt )
Specifications

·  EDGE Tri-Band (900/1800/1900)

·  98.8 × 54 × 12 mm
·  2M CMOS Camera / LED Flash 

·  External Memory Slot (Micro SD)

·  Innerpack Battery 800mAh

·  Bluetooth 2.0, USB 2.0, USB Mass storage

###

About PRADA
PRADA is one of the world’s leading brands in design, production and distribution of luxury ready-to-wear, handbags, small leather goods, footwear, eyewear and fragrances. PRADA, together with Miu Miu, Church’s, Car Shoe and Azzedine Alaïa, is part of the PRADA Group, which operates 237 stores in major markets around the world and distributes its products through a network of selected, high-end multi-brand shops and luxury department stores. 

About LG Electronics, Inc.
LG Electronics, Inc. (KSE: 06657.KS) is a global leader and technology innovator in consumer electronics, home appliances and mobile communications, employing more than 82,000 people working in over 120 operations including 80 subsidiaries around the world. Comprising four business units -- Mobile Communications, Digital Appliance, Digital Display and Digital Media with 2006 global sales of US $38.6 billion -- LG Electronics is the world’s largest producer of CDMA handsets, air conditioners, optical storage products, DVD players and home theater systems.  

LG Electronics Mobile Communications Company is the world’s leading provider of UMTS (WCDMA), CDMA and GSM handsets, which have been designed to improve the value of customer life. With a total range of wired and wireless solutions, the company is rapidly establishing a global presence and growing its international market share in 3G handsets. For more information, please visit www.lge.com.
	PRADA Contacts

Kim Stringer
Tel: +44 207 3992030
Fax: +44 207 3992050
kim.stringer@prada.com

Alessio Vannetti

Tel: +39 2 5419 21
Fax: +39 2 5419 2930

alessio.vannetti@prada.com


	LG Contacts
Judy Pae 
Tel: +82 2 3777 7144

lgpr@lge.com
Hill & Knowlton Contacts
Ellie Morley

Tel: +44 20 7973 5923

ellie.morley@hillandknowlton.com
Dan Leach

Tel: +44 20 7413 3726

dan.leach@hillandknowlton.com


The PRADA Phone by LG - Technical Specifications
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Design

· Candy Bar (card type) 

· Slim and simple design

· Wide LCD & Touch Screen, No Keypad & Navi-key
· Unique design: Black, simple and sleek with no buttons

· Capacitive Touch Screen
· Touch keypad: Touch keypad becomes ‘invisible’ when not in use, keeping the handset’s features simple and unique. 

· Dimensions: 98.8 × 54 × 12 mm
Music

· MP3 Player quality sound

· Multi Codec support

· MP3, ACC, ACC+, WMA, RA
· External Memory Slot (Micro SD)

· Music Multitasking (Messaging)
· Macromedia Flash UI

· FM radio 

· 5 EQ effects (Normal, Classic, Jazz, Pop, Rock)

Camera / Video Camera

· 2 megapixels camera for clear shots

· Up to 6 Frame Multi Shots 

· 3 filter special effects (Sepia/Grey/Negative)

· Digital Zoom up to 2X as well as set timer function

· High resolution LCD for clearer and sharper pictures and videos

· 8 MB Internal Mass Storage Memory and External 256MB MicroSD

· Video

· Up to WQVGA (400x240) 30fps movie playback
· Video can be filmed endlessly according to memory capacity 

· Video Player (MPEG4, H.263, H.264)

· Video playback

Connectability

· Internet

· USB Ver. 2.0 (full speed)

· EDGE Tri-Band (900/1800/1900)

· Bluetooth 2.0, USB 2.0, USB Mass storage 

· GPRS

· Document Viewer (ppt, doc, xls, pdf, txt )
###
The PRADA Phone by LG - Reviewer’s Guide

Winning Features

Multi Codec Support : Application of MP3, WMA, AAC/AAC+,RA
Minimal Design Features with Wide LCD & Touch Screen, No Keypad & Navi-key
Main Features (full list of specifications at the end of document):

1. Design

· A black, simple and sleek design with no buttons.

· All functions hidden; camera, touch keypad, navigational icons, etc. to emphasize minimalist design

· Touch Pad: Hidden touch pad when not in use keeps its features simple and unique, also making it comfortable to use. Keypad shows red lights only when used.

· 12mm Slim, weighing just 85g Slide, Minimal: enough to fit in a small purse or shirt pocket.

2. MP3

·  MP3 Player quality sound

·  Multi Codec support - MP3, WMA, AAC/AAC+/RA Multi sound codec support

·  5 various EQ effects to personalize tone (Normal, Classic, Jazz, Pop, Rock)

3. Camera / Video Camera

3-1) 2 Million Pixel camera for clear shots
·  Up to 6 Frame Multi Shots 

·  3 filter special effects (Sepia/Grey/Negative)

·  Digital Zoom up to 2X as well as set timer function

·  Flash function

·  High resolution LCD (400x240) for clearer and sharper pictures and videos

3-2) Up to WQVGA (400x240) 30fps movie playback 
· Video can be filmed endlessly according to memory capacity 
· Video Player (MPEG4, H.263, H.264)

· Video playback

4. Memory

· 8MB internal Mass storage + external MicroSD (256MB)
· Mass Storage Memory Function applied as USB for exchanging files
###
LG Electronics, Inc

Corporate Overview

Established in 1958, LG Electronics, Inc. is a global leader and technology innovator in consumer electronics, home appliances and mobile communications, employing more than 82,000 people working in over 120 operations including 80 subsidiaries around the world. Comprising four business units -- Mobile Communications, Digital Appliance, Digital Display and Digital Media with 2006 global sales of US $38.6 billion* -- LG Electronics is the world’s largest producer of CDMA handsets, air conditioners, optical storage products, DVD players and home theater systems.  
2007 Vision and Business Goals

Under its new leadership, effective January 1, 2007, LG Electronics announced its vision of becoming a global top three player in all of its business areas, as defined in terms of revenue, market share, profitability, growth rate and shareholder returns. Additionally, LG Electronics also identified one area where it will strive to be at the very top: people. To achieve this goal, LG is focusing on keeping the top global talent in the company.  
To reach these heights, the company is emphasizing value creation for shareholders, customers and employees while encouraging employees to be more strategic and result-oriented and to change to a customer- and market-focused mindset. 
LG Electronics’ efforts continue to enhance the global presence of the LG brand and to maximize profitable growth. In particular, LG Electronics will focus on achieving profitable and sustainable growth in the mobile communications and digital display sectors to strengthen its leadership in the IT industry while building upon its market share in home appliances and digital media sectors.   
LG’s sales goal is USD 44.5 billion** for 2007. The company plans to invest a total of USD 3.5 billion this year: USD 1.6 billion in capital expenditures and USD 1.9 billion in R&D. 
# # #
* Before Audit, as of 2006, Unconsolidated
** 2007 1USD=900KRW, 2006 1USD=927KRW
LG Electronics Mobile Communications Company


Company Overview

LG Electronics Mobile Communications Company is not only the world’s leading provider of GSM and CDMA handsets but also advanced mobile technology such as UMTS (WCDMA), HSDPA, DVB-H and mobile broadcasting, all of which have been designed to improve quality of life for our customers. With a full range of wired and wireless solutions, the company is rapidly establishing a global presence and leading the pack in mobile industry. 
Business Performance
· Launched the world’s first commercial CDMA service in 1996

· Achieved annual growth rate of 53% between 2001- 2005

· Total sales in 2005: 55M (25M GSM/UMTS + 30M CDMA)

· World’s top CDMA vendor

· Launched the world’s first 3G UMTS (WCDMA) commercial DVB-H phone in 2006: U900
· World’s fifth largest mobile handset manufacturer as of Q3, 2006 (Strategy Analytics)








Vision and Strategy

· Vision & Goal 
· LG aims to become the premium mobile brand of choice that customers choose    

above all others, and become the undisputed leader in 3G and future generations of 

mobile technology
· Strategies
· Promptly respond to customer needs and strengthen direct marketing activities in open markets 
· Focus on premium and unique handset design with easy-to-use Interface
· Maintain its technology/design leadership: High mega-pixel camera /Super Slim/3G(GSM) phone /DMB, DVB-H, MediaFLO handset / Chocolate phones










Research & Development

Not only will LG focus on improving its core competency, 3G and next generation technology, LG will be creating more innovative designs. This will be made possible by increasing the size of its R&D staff and allowing them to develop components which better fit into phones dreamed up by designers. This will include smaller batteries that last as long as conventional ones, and slimmer speakers that have superior sound quality.

As the first company to develop DMB phones and incorporate a touch keypad in a phone, LG clearly demonstrates that it has taken the lead in driving mobile technology to the next level. This commitment to cutting-edge technology will make LG lead the pack of handset producers. 
###
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Strengthen Operators Relationship


Expand Direct Marketing in Open Markets





Continuous R&D Investment 


Expansive & differentiated product line-up








Expand Market Presence











Prompt Response to customer Needs


Premium Design/Easy-to-use Interface











Undisputed Leader in 3G & Future Mobile Technology











Premium Mobile Brand





Annual Sales and Growth Rate


(2002-2006)
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2002�
2003�
2004�
2005�
2006(E)�
�
Total Units (Mil.)�
16�
27.4�
44�
55�
65�
�
Total Sales


(Tri., KRW)�
3.7�
5.6�
8.4�
9.46�
---�
�
Growth rate by Unit (%)�
129�
71�
61�
25�
18�
�






Annual Unit Growth (in mil. units)


Comparison (2001-2006)	
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