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KEY FINDINGS
The home is the new cinema





While Australians still go to the cinema to watch movies, many go less frequently than in
the past, most commonly saying it is ‘too expensive’ or ‘too much hassle’.
Many have instead opted to watch movies on their home entertainment system, most
commonly saying it is ‘cheaper to entertain at home’.
Easier access to a greater range of content is also a key driver, which allows greater control
of the content they watch and how they watch it.
Coupled with the comfort of home, it is no wonder that the large majority believe that the
home is the new entertainment complex for Australians these days.

Home entertainment technology is life-enhancing





Recognising the shift, the large majority care more about the home entertainment
technology these days and many plan to invest more in quality home entertainment
technology soon.
The planned investment is driven by spending more time at home with family and friends,
but also by a desire to get the best home entertainment experience and a view that better
entertainment at home means a better quality of life.
Furthermore, the majority believe that innovation in home entertainment technology is lifeenhancing, that their life is better with the latest in home entertainment technology or that
their life is better with innovation in home entertainment technology.
The value of home entertainment technology lies in how it allows families and friends to
share experiences together and bring them closer together, particularly during big events
such as sporting events or finales of TV shows.

Looks matter when it comes to home entertainment technology





The overwhelming majority see it as important that home entertainment products are not
obtrusive, complement the existing space well or look good in the home. The vast majority
also see it as important that such products improve the ambience of the home.
Reflecting these views, the majority believe that the look of home entertainment products
has a big impact on what they choose to buy or that home entertainment appliances are
part of the stylish look of their home.
Furthermore, the majority feel more conscious about the aesthetics of home entertainment
and appliance technology these days than in the past.
The large majority also think that Australians in general are becoming more conscious about
the aesthetics of home entertainment and appliance technology these days.

‘The traditionalist’ and ‘the content connoisseur’ are most prevalent



Australians most commonly identify with ‘the traditionalist’ persona, who appreciate the
collective experience shared from enjoying home entertainment together with family.
They also most commonly identify with ‘the content connoisseur’ persona, who are
discerning in what they watch but love what they like.
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Multiple screens have changed how some Australians watch TV





The overwhelming majority think the TV habits of Australians in their age group have
changed over the last decade.
Apart from greater access to content, the rise of multi-screen households with multiple
computers, smartphones and tablet devices has also been a major factor.
The multi-screen household has had an impact on how Australians watch TV, with many
now looking up details on the Internet about the TV show or doing background online
research on the show.
Some also read comments on the TV show on social media or post comments on TV show
on social media.

Multi-screen households are making some Australians living together apart




Having more access to multiple screens when watching entertainment at home tend to
have no impact on their engagement with what they are watching or on relationships with
other members of the households.
However, many believe it makes them less engaged with what they are watching as they get
distracted by multi-tasking.
Furthermore, the large majority believe that multiple screens these days can mean the
household is in the same room but not really together, while the majority also believe
technology ‘connected’ homes can often have the least social connection.

Australians are embracing smart technology in the home




The vast majority of respondents have some extent of smart home technology in their
household, including smart TVs, smart energy saving devices and smart air conditioning.
Some also currently monitor or control devices in their home with a smartphone, tablet or
computer.
The most commonly perceived benefits of a smart home are ‘convenient and makes life
easier’, ‘save money by reducing utility costs’ and ‘keep home more safe and secure’.

Not all 4K TV users are getting the most out of their 4K TV




4K content is most commonly consumed through Telstra TV set top box, apps accessed
through Smart TV and Xbox One game console.
The vast majority of those with a 4K TV are aware of the need to have the supporting
technology set up correctly to get the full 4K viewing experience.
While some have set this up and noticed a difference with their 4K TV compared to a non4K TV, many others have not or are unaware of the need to have this set up.

Sound bars enhance the viewing experience




Sound bar users most commonly look to enhance the overall surround sound experience, as
well as the viewing experience of movies and high production TV shows.
Sound bars are most commonly used when watching movies, ordinary TV shows and high
production TV shows, reflecting the importance placed on sound experience when watching
these types of content.
As a result, the most enjoyable sound experience tends to occur when watching movies,
high production TV shows and ordinary TV shows.

Home Entertainment Trends Survey Data Report

3

METHODOLOGY
The research was carried out via a quantitative online survey hosted by CoreData. Data was
collected between October 18th and 25th 2017.
Cookies and internal data checking were used to reduce potential duplicate entries.
A total of 1,045 respondents completed the survey and these responses formed the basis of the
analysis. All respondents are aged between 18 and 60 years old.
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MAIN FINDINGS
HOME ENTERTAINMENT COMPLEX
How many television sets (TV's) do you have in your household?

None

1.4

One

32.4

Two

36.2

Three

18.2

Four

7.6

Five

More than five

2.8
1.4
%

How many of the following types of TV's do you have in your household?

Smart TV

53.1

HD (high definition)

33.4 9.8

58.7

0.4

20.8 11.8

0.5

LCD (liquid crystal display)

68.6

17.2 7.9

0.9

LED (light-emitting diode)

68.8

16.0 9.5

1.0

4K or UHD (ultra-high definition)

88.8

7.8

0.7

3D (three-dimension)

89.5

7.5

0.7

Curved TV

96.0

0.2

HDR (high dynamic range)

95.4

1.0

OLED (organic light-emitting diode)

96.2

0.8

QLED (quantum light-emitting diode)

96.7

0.9

Other

90.8

1.4
%

None

1

2

3

More than 3

% Not sure
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Similar proportions of respondents have one (32.4%), two (36.2%) or three or more (30.0%) TVs
in their household. Smart TV and HD TV are the most common types of TVs.
Which of the following best describes the main type of Internet connection in your household?

ADSL (including ADSL2
and ADSL2+)

39.9

Fiber (NBN)

32.1

3G or 4G wireless

11.8

Cable

9.9

Other

1.4

Not sure

4.9

%
Two in five (39.9%) respondents have ADSL Internet, while close to one in three (32.1%) have
fiber (NBN) Internet in their household.
Which of the following home entertainment products do you have in your household?

DVD player

40.1

46.3 9.7

Blu-Ray player

63.1

29.2

Sony PlayStation game console

63.4

27.5

Home audio/Hi-Fi system

67.9

Home theatre system

27.2

73.9

22.8

Xbox 360 game console

81.4

16.5

Sound bar

82.3

14.7

Xbox One game console

82.6

15.0

Apple TV set top box
Telstra TV set top box
4K UHD Blu-ray player

86.4
90.4
93.4
%

None

1

2

3

More than 3
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The most common home entertainment products are DVD players, Blu-Ray players and
PlayStation game consoles.
What other types of screens do you watch entertainment at home on?

20.6

Always
20.4

26.3

%

13.2

21.7

20.9

26.7

21.7

20.5

14.6

14.8

13.8

11.7

21.3

Often

Sometimes

Rarely
31.7
Never

Computer
screens

Smartphones

Tablets

Do you ever watch entertainment at home on your computer, tablet or smart phone in
preference over watching it on a TV screen?

12.4
Always

21.9

34.0
Often

Sometimes

24.9
Rarely

6.8
Never

%
Apart from TVs, respondents most commonly watch entertainment at home on computer
screens, with the large majority (73.6%) saying they do so at least sometimes. The majority also
watch entertainment at home on smartphones or tablets at least sometimes (63.8% and 54.6%
respectively).
Furthermore, the majority (68.3%) say they prefer to watch on these smaller screens over a TV
screen at least sometimes.
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Are you aware of the need to have the supporting technology set up correctly, including highspeed Internet (e.g. NBN), in order to get the full 4K viewing experience?

48.1% Yes and I have
this set up
14.2% No

37.8% Yes but I do not
have this set up yet
How much of a difference in viewing experience have you noticed with your 4K TV compared to a
non-4K TV?

30.6% Yes, it’s the main reason I
purchased a 4K TV
15.0% No, I haven’t really noticed
much of a difference

14.7% Yes, but it’s only a minor
reason I purchased a 4K TV

39.7% Yes, it’s one of several
reasons I purchased a 4K TV
The vast majority (85.9%) of respondents with a 4K TV are aware of the need to have the
supporting technology set up correctly to get the full 4K viewing experience, although less than
half (48.1%) have set this up. Among those who have set it up, the vast majority (85.0%) have
noticed a difference with their 4K TV compared to a non-4K TV.
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What home entertainment technology/products are you currently coveting the most or
fantasising about buying for your home?
"Rear projection TV, absolute top of the range desktop computer systems for both viewing of
movies and for gaming." (Female, 58 years old, SA)
"Because I have a hearing problem, I would like to have surround sound in my lounge room."
(Female, 53 years old, WA)
"Currently have an older LCD TV Set. Newer OLED TV's are insanely rich with color and are
eyegasmic. Curve isn't too important, as I’ve heard it’s not that great and a little annoying in a
big room." (Male, 24 years old, Qld)
"A new home surround sound system and a smart TV where I can record my shows from."
(Female, 33 years old, WA)
"I would love to get a surround sound system so that movies sound more like they do in the
cinemas." (Female, 45 years old, SA)
“A completely wireless system that can be all be activated by remote control, wall panel, or
through the Internet." (Male, 44 years old, Qld)
"Integrated smart-wired house. Better TV technology. When we get NBN, the streaming
options." (Male, 47 years old, WA)
"The main technology products would be a computer, laptop, television, DVD system and music
player. All with wireless or Bluetooth set up." (Female, 18 years old, NSW)
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Has your typical frequency of visiting the cinema changed compared to the past?

Increased

16.7

19.8

%

22.3

63.7

44.9

33.3

19.6

35.3

44.5

About the same

Decreased

1 year ago

5 years ago

10 years ago

Average in the last 3 months:

2

In the last three months, respondents have visited a cinema to watch a movie twice on average.
The majority (63.7%) of respondents say their typical frequency of visiting the cinema has not
changed compared to a year ago, with one in six (16.7%) saying it has increased and one in five
(19.6%) saying it has decreased.
However, this proportion rises to more than one in three (35.3%) when compared to five years
ago and more than two in five (44.5%) when compared to 10 years ago.
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Why do you think you are now going to the cinema less than in the past?

Too expensive

65.6

Too much hassle

30.5

Better content available at home
Less good movies
Better experience with home
entertainment systems these days

Children makes it hard to go to
cinema
Other

27.7

25.0
23.1
9.0
5.0
% Yes

*Multiple answers allowed
‘Too expensive’ is by far the most commonly cited reason for going to the cinema less than in
the past (65.6%), followed by ‘too much hassle’ (30.5%) and ‘better content available at home’
(27.7%).
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Has your typical frequency of watching movies on your home entertainment system changed
compared to the past?

Increased

%

35.4

34.8

38.3

55.0

51.0

43.5

9.6

14.2

18.2

About the same

Decreased

1 year ago

5 years ago

10 years ago

Average in the last 3 months:

11

In the last three months, respondents have watched a movie on their home entertainment
system 11 times on average.
More than half of respondents say their typical frequency of watching movies on their home
entertainment system has not changed compared to a year ago or five years ago (55.0% and
51.0% respectively). However, more than one in three say it has increased (35.4% and 34.8%
respectively). A similar proportion (38.3%) have also experienced an increase in frequency
compared to 10 years ago.
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Why do you think you are now enjoying movies at home more than in the past?

Cheaper to entertain at home

65.2

Spending more time at home
these days

57.2

Better content available at home

49.2

Better experience with home
entertainment systems these days
Other

37.3
4.8

% Yes
*Multiple answers allowed
‘Cheaper to entertain at home’ is the most commonly cited reason for enjoying movies at home
more than in the past (65.2%), followed by ‘spending more time at home these days’ (57.2%)
and ‘better content available at home’ (49.2%).
How much do you agree with the following statements about home entertainment?

I have never been in more control
of the content I watch and how I
watch it

26.6

55.8

82.4

I prefer the comfort of home over
venturing out these days

25.5

54.2

79.7

The home is the new
entertainment complex for 16.1
Australians these days
I care more about the quality of
home entertainment technology 14.5
these days
The home cinema experience is
now as good as the traditional 12.2
cinema experience
I am planning to invest more in
quality home entertainment
11.3
technology soon

63.4

55.8

79.5

70.3

43.4

55.6

39.2

50.5
%

Strongly Agree

Agree

SUM
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The vast majority (82.4%) of respondents believe that they have never been in more control of
the content they watch and how they watch it. Four in five also agree that they prefer the
comfort of home over venturing out these days or that the home is the new entertainment
complex for Australians these days (79.7% and 79.5% respectively).
Seven in 10 (70.3%) care more about the quality of home entertainment technology these days,
with more than half (50.5%) planning to invest more in quality home entertainment technology
soon.
Why are you investing more or planning to invest more in quality home entertainment
technology?

I am spending more time at home
with family and friends

55.9

To make sure I am getting the
best home entertainment
experience

49.5

Better entertainment at home
means a better quality of life
TVs and home entertainment
products need to look good in the
home
I want to impress family and
friends

Other

41.1

25.1

9.0

4.2
% Yes

*Multiple answers allowed
Among those who are planning to invest more in quality home entertainment products, more
than half (55.9%) say this is driven by spending more time at home with family and friends. A
desire to get the best home entertainment experience and a view that better entertainment at
home means a better quality of life are also common drivers of the planned investment (49.5%
and 41.1% respectively).
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Which of the following experiences do you look to enhance with the use of your sound bar(s)?

Overall surround sound
experience

73.2

Viewing experience of movies

63.5

Viewing experience of high
production TV shows

49.9

Viewing experience of ordinary TV
shows

45.9

Music streaming experience
Console gaming experience

Viewing experience of sports or
concert events

43.0
37.9
31.3
% Yes

*Multiple answers allowed
Sound bar users most commonly look to enhance the overall surround sound experience
(73.2%), viewing experience of movies (63.5%) and viewing experience of high production TV
shows (49.9%).

Home Entertainment Trends Survey Data Report

15

Do you use your sound bar, home theatre system, and/or home audio/Hi-Fi system when you are
consuming the following type of content on your TV?

Watching movies

45.8

24.3

16.8

Watching high production TV shows

35.4

Watching ordinary TV shows

33.6

Watching sports or concert events

31.6

17.7

17.5

Streaming music

28.6

21.1

18.7 7.6

Playing games

23.8

19.8

18.5

12.7

19.2

9.4

19.6

8.4 16.8

22.7

9.0 16.2
13.2

9.9

20.0
23.9

34.5

%
Always

Usually

Sometimes

Rarely

Never

How important is your sound experience when consuming the following types of content on your
TV?

Watching movies

34.6

Streaming music

29.2

Watching high production TV shows (e.g.
Game of Thrones)

26.6

Watching sports or concert events

20.5

Playing games

17.5

Watching ordinary TV shows

17.2

Extremely
important

35.8

23.8

33.3

23.9

13.6

28.7

11.1

33.7
28.0
23.6

Very
important

33.6

17.9

33.3

29.1

25.6

41.2
%
Somewhat
important

12.6

Not
important
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Sound bars, home theatre systems or home audio/Hi-Fi systems are most commonly used when
watching movies, with the vast majority (86.9%) using these at least sometimes. Three in four
use these at least sometimes when watching ordinary or high production TV shows (both
74.8%).
What content on your TV do you enjoy the sound experience most?

Watching movies

9.7

Watching high production TV
shows

5.4

Watching ordinary TV shows

4.7

Streaming movies

3.8

Watching sports or concert events
Playing games
Other

3.5
2.3
0.1

Average Ranking Score (0 - 10)

As a result, the most enjoyable sound experience tends to occur when watching movies, high
production TV shows and ordinary TV shows.
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What is your favourite source of music streaming content on your TV?

9.4
7.1
3.3
2.2
1.6
1.5
0.1
Average Ranking Score (0- 10)

YouTube, Spotify and Apple Music are the three most favourite sources of music streaming
content on TV.
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Which of the following types of home entertainment consumers do you most identify with?
The Traditionalist – appreciate
the collective experience shared
from enjoying home
entertainment together with
family

40.9

The Minimalist – prefer to keep
it simple with minimal
technology

26.4

The Interior Designer –
technology should look great
and compliment the look of the
home

17.1

The Multitasker – more screens
means more media

8.5

The Passionate Techie – nothing
but the latest and best will do

7.1

%

More than two in five (40.9%) respondents most identify with ‘the traditionalist’ who appreciate
the collective experience shared from enjoying home entertainment together with family. More
than one in four (26.4%) most identify with ‘the minimalist’ who prefer to keep it simple with
minimal technology, while one in six (17.1%) most identify with ‘the interior designer’ who
believe technology should look great in the home.
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CONTENT WITH CONTENT
How would you rank your favourite content to watch at home?

Movies

9.3

TV shows

8.4

Documentaries

3.4

Sporting events

3.4

Internet browsing
News

2.8
2.2

Games

1.9

Music clips and live performances

1.9

Shopping and lifestyle

1.1

Social media clips

0.9

Other

0.1
Average Ranking Score (0 - 10)

Movies, TV shows and documentaries are the most favourite content to watch at home.
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Are you consuming content on your TV through any of the following devices?

Cable/satellite service like Foxtel

23.4

Mirroring computer, tablet or smartphone

20.0

Apps accessed through Smart TV

18.4

Sony PlayStation game console

16.7

Apple TV set top box

11.4

Telstra TV set top box

7.7

Xbox One game console

7.4

Xbox 360 game console

6.3

No, just free to air broadcast

35.4
% Yes

*Multiple answers allowed
Although one in three (35.4%) respondents only consume content on TV through free to air
broadcast, the majority do not. Close to one in four (23.4%) consume content on TV through a
cable/satellite service like Foxtel, one in five (20.0%) mirror content on a computer, table or
smartphone, while close to one in five (18.4%) consume content through apps accessed
through Smart TV.
Are you consuming 4K content through any of the following devices?

Telstra TV set top box

47.9

Apps accessed through Smart TV

47.4

Xbox One game console

Apple TV set top box

43.7

31.2

% Yes

4K content is most commonly consumed through Telstra TV set top box (47.9%), apps accessed
through Smart TV (47.4%) and Xbox One game console (43.7%).
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Are you accessing streamed content through apps more than free to air content these days?

53.7
Streamed
content

26.0

20.3

About the same

Free to air

%
Streamed content is more commonly accessed than free to air content, with more than half
(53.7%) of respondents tending to access streamed content more frequently than free to air
content and only one in five (20.3%) accessing free to air content more frequently than
streamed content.
What is/are your favourite source(s) of content to watch at home?

Free to air

9.5

Subscription-based on-demand
streaming

6.9

YouTube

5.3

Watch Blu-Ray or DVD movies or
other recordings on TV

4.5

Free to air catch up apps

3.9

Subscription-based service

3.8

Play games on TV

2.3

Browse the Internet on TV

2.2

News apps

0.6

Other

0.4
Average Ranking Score (0 - 10)

Free to air is the most favourite source of content to watch at home, followed by subscriptionbased on-demand streaming like Netflix and YouTube.
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Which of the following types of media content consumers do you most identify with?
The Content Connoisseur – discerning in what
they watch but they love what they like

55.7

The Binge Watcher – known to go MIA on
weekends

20.2

The Big Night Inner – whether it's concerts or
sporting events there’s nothing like a big night in

9.2

The Content King/Queen – seen it all

8.4

The Curated Consumer – just let Netflix choose
something

6.4
%

More than half (55.7%) of respondents most identify with ‘the content connoisseur’, who are
discerning in what they watch but love what they like. One in five (20.2%) most identify with
‘the binge watcher’, who are known to go missing on weekends, while close to one in 10 (9.2%)
most identify with ‘the big night inner’, who prefer to have a big night in watching concerts or
sporting events.
Generally speaking, do you think the TV habits of Australians in your age group have changed over
the last decade?

43.8
Yes, to a large
extent

46.7
Yes, to some
extent
%

9.6
No, not at all

Generally speaking, do you think the TV habits of Australians at least a generation younger than
you have changed in the last decade?

48.4
Yes, to a large
extent

41.7
Yes, to some
extent
%

9.9
No, not at all

The overwhelming majority (90.5%) of respondents think the TV habits of Australians in their
age group have changed over the last decade. A similar proportion (90.1%) also think the TV
habits of Australians at least a generation younger than them have changed over the last
decade.
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Why do you think the TV habits of Australians in your age group have changed in the last decade?

Greater access to content

70.9

The rise of smartphones and
tablet devices

57.2

General technology
advancements

56.7

The increasing number of screens
that are connected to the Internet

49.9

A busier lifestyle
Other

34.3
1.8
% Yes

*Multiple answers allowed
The change is driven by a number of factors, particularly greater access to content (70.9%), the
rise of smartphones and tablet devices (57.2%) and general technology advancements (56.7%).
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LOOKING GOOD
How important is it that home entertainment products:

Are not obtrusive at all

18.1

39.4

Look good in the home

17.9

37.4

34.8

9.9

Complement the existing space well

16.9

39.8

34.4

8.9

Improve the ambience of the home

14.5

35.6

38.8

35.4

6.8

11.4

%
Extremely important

Very important

Somewhat important

Not important

The overwhelming majority of respondents see it as at least somewhat important that home
entertainment products are not obtrusive (93.1%), complement the existing space well (91.1%)
or look good in the home (90.1%). The vast majority (88.7%) also see it as at least somewhat
important that such products improve the ambience of the home.
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How much do you agree with the following statements about the aesthetics of home
entertainment and appliance technology these days?

The look of home entertainment
products has a big impact on what
I choose to buy

11.7

52.2

63.9

I can now justify adding a large
screen TV in a smaller space

12.6

50.7

63.3

Home entertainment appliances
are part of the stylish look of my 11.2
home

50.4

61.6

It's not enough to just have a big
TV these days it has to have a
clever design

11.4

46.6

58.0

Home entertainment appliances
are the new boutique furniture
these days

8.8

48.5

57.3

I get inspiration for home
technology I want to buy from
seeing cool stuff on social media

8.8

My home entertainment
appliances look better than my 10.8
furniture these days

39.9

48.7

36.7

47.5
%

Strongly Agree

Agree

SUM

Reflecting these views, the majority of respondents believe that the look of home
entertainment products has a big impact on what they choose to buy (63.9%) or that home
entertainment appliances are part of the stylish look of their home (61.6%). Similar proportions
also believe that a big TV also has to have a clever design (58.0%) or that home entertainment
appliances are the new boutique furniture these days (57.3%).
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Do you feel more conscious about the aesthetics of home entertainment and appliance
technology these days than in the past?

13.3
Yes, to a great
extent

46.0

40.7
Yes, to some
extent
%

No, not really

Do you think Australians in general are becoming more conscious about the aesthetics of home
entertainment and appliance technology these days?

15.8
Yes, to a
great extent

55.4

14.2

Yes, to some
extent
%

No, not really

14.6
% Not sure

Furthermore, the majority (59.3%) of respondents feel more conscious about the aesthetics of
home entertainment and appliance technology these days than in the past. The large majority
(71.2%) also think that Australians in general are becoming more conscious about the aesthetics
of home entertainment and appliance technology these days.
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When you are choosing a new home entertainment product purchase how influential are the
following factors generally speaking?

It is a brand I like/trust

9.6

It has the most features

5.6

It is the best/newest technology
available

5.1

It fits well with the look of my
home

4.7

It is the cheapest

4.6

It is big
It looks great
It has a small physical footprint

4.1
3.7
3.1
Average Ranking Score (0 - 10)

When choosing a new home entertainment product, the most influential factors for
respondents tend to be whether the brand is one they like or trust, the number of features the
product has and whether it is the best or newest technology available. This is followed by
whether it fits well with the look of the home.
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THE ‘SMART HOME’ REVOLUTION
How ‘smart’ is your home? Which of the following smart home technology do you have in your
household?

Smart TV's

52.2

Smart energy saving devices

17.0

Smart air conditioning

12.5

Smart fridges and other kitchen
appliances

9.8

Smart security and surveillance
devices

9.3

AI Voice command home
assistance

8.5

AI robots in the home

7.2

No smart home technology at all

19.8

Other

5.7

% Yes
*Multiple answers allowed
Do you currently monitor or control devices in your home with a smartphone, tablet or
computer?

7.7

19.2
Yes, regularly

73.1
Yes, sometimes

No

%
The vast majority (80.2%) of respondents have some extent of smart home technology in their
household. More than half (52.2%) have smart TVs, one in six (17.0%) have smart energy saving
devices, while one in eight (12.5%) have smart air conditioning. More than one in four (26.9%)
currently monitor or control devices in their home with a smartphone, tablet or computer.
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What do you see as the greatest benefits of having a smart home?

Convenient and makes life easier

44.0

Save money by reducing utility costs

31.2

Keep home more safe and secure

27.9

Simplifies things in this complex life

27.4

Very cool and fun to have the latest tech

25.5

Ties everything in the home together into
a single, more seamless user experience

24.1

Environmentally responsible using

21.1

Easier to plan things
Shift to better quality products and
experiences

18.4

12.1

I don't really see any benefit
Other

8.4
1.0
% Yes

*Multiple answers allowed

The most commonly perceived benefits of having a smart home are ‘convenient and makes life
easier’ (44.0%), ‘save money by reducing utility costs’ (31.2%) and ‘keep home more safe and
secure’ (27.9%).
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PASSIONS
What are you most passionate about your home entertainment system?

The experience

The technology

The product

54.0

22.1

23.9
%

More than half (54.0%) of respondents are most passionate about the experience aspect of
their home entertainment system, while similar proportions are most passionate about the
technology aspect or the product aspect (22.1% and 23.9% respectively).
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What are your most treasured home entertainment experiences?
"I am a simple man, I just like watching TV on a TV screen big enough for me to see easily. I enjoy
watching AFL, documentaries, and general TV shows." (Male, 56 years old, WA)
"Being able to relax and watch something with my partner on a weekend. We both lead busy last
lives and the above mentioned can be quite rare." (Male, 29 years old, SA)
"Easy access to entertainment (movies & TV content) in high quality, when and where it is
suitable to me and my family. Time at home with my family is paramount." (Male, 42 years old,
NSW)
"'Big' films with great effects that are impressive on the new systems. Tank scene from Saving
Private Ryan for instance." (Male, 47 years old, WA)
"A great thriller movie in the dark with loud surround sound. Watching the footy on the big
screen under the patio with a BBQ and beers. Music for many occasions." (Female, 34 years old,
WA)
"When one of our sons came back to live at home and brought his digital projector, set it up
downstairs onto a sheet and we watched a movie for Christmas." (Female, 57 years old, Qld)
"Sitting in the lounge room with my family on a rainy day, enjoying a hot chocolate and laughing
together while watching a comedy movie." (Female, 25 years old, NSW)
"Sitting watching horror films with my sisters, hiding under our blankets while the surround
sound scares us to death." (Female, 20 years old, NSW)
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What are you watching, doing and with whom?
"Currently, my husband is on a binge watch of The X-Files Box Set we have. Our normal TV
shows, we watch weekly." (Male, 52 years old, Vic)
"Watching movies with family and friends, usually off of Netflix or Stan. Also watching NRL
games occasionally with family." (Female, 24 years old, NSW)
"Movies, with everyone, but rarely (a few times a year). Mostly we watch shows on Netflix, some
family shows with the younger ones, some drama/scary stuff when they aren't around." (Male,
50 years old, NSW)
“I watch TV Series with my wife (e.g. Jessica Jones, Outlander, Anne With An E, Survivor, Movies
with the family: Disney-Pixar ones like Cars, Frozen, kids movies like Thunderbirds)." (Male, 36
years old, WA)
“I’m not doing anything else, no distractions except a glass of wine, with my husband watching
our Blu-ray/DVD collection. Sometimes we binge watch TV shows such as Game of Thrones,
Dexter, etc." (Female, 48 years old, Tas)
"Sports, lifestyle and general Foxtel shows. I watch these alone." (Male, 50 years old, NSW)
"I watch sports, documentaries, and comedies mainly." (Male, 56 years old, WA)
"Movies and sports with family, 'my' shows alone." (Female, 48 years old, Tas)
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What home entertainment technology features are your favourite? What is so cool about them
and why do they work for your life so well?
“Tying all my systems, stereo, DVD, record player & LCD screen together for a complete audio
sound system of my own, separate from the TV/Blu-ray /PC Internet system. I like my music both
audio and music video ,in CD ,DVD ,Vinyl & cassette ,if I could find a working 8 track stereo in
good working order I'd have that as well, I have my eye on a good reel to reel tape system at the
moment.” (Male, 59 years old, Tas)
“The remote control, the portable antenna and the special picture slideshow effect on the LCD
screen. The remote turns on the TV faster and it is convenient to use it from your sofa/bedroom
and other areas of the house.” (Female, 47 years old, NSW)
“The display of our Smart TV, it's LED, which saves a heap on our energy bills given the screen
size is pretty large. It can stream TV shows that you want very easily when you want and having
lots of variety.” (Female, 31 years old, NSW)
“I love OLED big screen TVs, a bassy sound system and of course the interfaces of the product
have to be schmick. Too many are REALLY bad, like, just plain ugly or clunky. Minimal yet chic is
where it’s at. I grew up in the cinemas so an immersive experience and replicating that is what I
like.” (Male, 41 years old, SA)
“3D, Surround Sound, Curved Design. Surround sound provides a more cinematic experience for
movies. Some shows/movies are designed for 3D so having 3D allows me to watch those
shows/movies. The curved design TV looks awesome and the picture quality seems so much
better.” (Male, 24 years old, Qld)
“The ones I've built myself... way ahead of anything on the market now. They create a positive,
healing energy in the home so all can benefit, are the cheapest on earth to run long-term and
another 8 pages more of advantages over the current junk you can buy.” (Male, 47 years old,
Qld)
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If you could rescue only one home entertainment item from a burning house what would it be?
"The TV, because that's my down time for the kids. While they are watching, I can do other
things." (Female, 45 years old, Qld)
"My TVs because both were presents from my parents." (Female, 38 years old, NSW)
"The expensive TV and surround system." (Female, 21 years old, NSW)
“The Bose speaker unit with iPod attached.” (Female, 46 years old, Vic)
“My Blu-Ray player.” (Male, 45 years old, NSW)
“My stereo sound system.” (Male, 59 years old, Qld)
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What specific products or items do you treasure the most and why?
"Laptop for my photos and other data, iPod for my Spotify subscription, iPad for social media,
Smart TV for Foxtel and Netflix and DVD player for my DVD collection." (Female, 55 years old,
WA)
"As a new mum, I really treasure my smart TV and sound bar as I now spend a lot of time on
the couch in front of the TV with a sleeping baby on me." (Female, 26 years old, Tas)
"TV because we can’t live without entertainment and especially if we have kids at home."
(Female, 31 years old, Vic)
“Probably the PlayStation because at the moment I am accessing Netflix on it all the time.”
(Male, 53 years old, NSW)
“TV because it is my way to unwind after a hard night at work.” (Female, 58 years old, SA)
“Xbox I love my Xbox, apart from my family, it’s my most favourite thing.” (Male, 45 years old,
Vic)
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How much do you agree with the following statements?

Innovation in home
entertainment technology is life- 11.7
enhancing

My life is better with the latest in
12.0
home entertainment technology

60.8

72.5

53.1

65.1

I am passionate with the latest in
11.3
home entertainment technology

38.4

49.7

I can't imagine a life without the
latest in home entertainment 10.0
technology

37.0

47.0
%

Strongly Agree

Agree

SUM

The large majority (72.5%) of respondents believe that innovation in home entertainment
technology is life-enhancing. The majority (65.1%) also believe that their life is better with the
latest in home entertainment technology. Around half claim to be passionate with the latest in
home entertainment technology or claim they can’t imagine a life without the latest in home
entertainment technology (49.7% and 47.0% respectively).
Generally speaking, would say that your life overall is better now with innovation in home
entertainment technology?

Similarly, the majority (60.3%) of respondents say that their life overall is better now with
innovation in home entertainment technology.
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Please explain how your life overall is better now with innovation in home entertainment
technology.
"It allows for people like me who are only 18 to actually enjoy staying home as we can watch
movies together as a family rather than be bored and wanting to go out and spend large
amounts of money at the cinema." (Female, 18 years old, NSW)
"Practically unlimited choice means I can find movies and music that would have been
impossible for me to locate before the internet. My preferences are not mainstream; now, that's
not a problem. I have no idea how I would have discovered the artists I now enjoy without being
able to draw from global sources. Fragmentation of the music industry and the death of the old
media industry paradigms has been a great thing." (Male, 56 years old, Vic)
"My house is the spot for everyone. Last week, I had 15 people in my lounge room watching
movies. I don't even have that great a setup, my TV is old but biggish, and my stereo sound is
clear and bassy. Good setup brings the fun home." (Male, 24 years old, Qld)
"Just better to have access to more entertainment options. I only really stream media, but even
having that gives you more options when you want to engage with home entertainment. I also
really appreciate a good sound system as I frequently play music through Spotify." (Female, 30
years old, Vic)
"It makes home a place we all want to be, where we can get together and relax with family and
friends to watch major sporting events, or just as a family to have some time together to
connect and relax during our busy lives." (Female, 48 years old, Tas)
"Cheap access to content through services like Netflix allows me to choose how to be entertained
and when, without having to pay stupid corporations hundreds of dollars for garbage I don’t
want." (Male, 37 years old, Qld)
"It saves me money from going to the cinema all the time. We have more social events with
friends and family based around things on television. (e.g. finales and sporting events)." (Female,
28 years old, NSW)
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TOGETHER APART
Has the number of screens affected your relationships with family, friends or other members of
your household?

12.6
Yes, in a positive
way

72.3
No, not really
%

11

15.1
Yes, in a negative
way

Average
screens

Respondents have an average of 11 screens that are connected to the Internet in their
household.
The multi-screen household has not affected the relationships that the large majority (72.3%)
have with family, friends or other members of the household. However, others are clearly
feeling some sort of impact on relationships, whether positive or negative.
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Please briefly explain how your relationships have been affected.
"Due to the amount of screens, we can sometimes become disconnected as a family as we are
too busy 'screening' instead of interacting as a family. I think that there needs to be time taken
each day where we should shut off all screens and interact as a family to ensure we remain a
connected unit, and connected individually with each other." (Male, 47 years old, Qld)
"Because we tend to isolate ourselves to watch our own content on television. Verbal
communication and expression of feeling within families is being lost to screens. Sharing and
compromise has been lost as well I feel." (Female, 54 years old, WA)
“Three kids living at home aged 12 to 19. All three now pretty much live in their own room
plugged into their laptop/tablet/TV/phone, streaming YouTube or Netflix or something else. My
youngest gets kicked off his tablet (by an Internet limit setting) and goes straight to the games
room to play PS4 or Xbox. Home entertainment is both a blessing and a curse, it has
simultaneously brought us closer together at times, but also made our connected home a lonely
place, at times.” (Male, 50 years old, NSW)
“Spend more time looking at screens than talking to each other. Easier to "space out" in front of
a screen and lose track of time - end up wasting time on meaningless things.” (Male, 36 years
old, WA)
“My husband and I spend time on our phones rather than talking to each other. If the TV or
computer is on I can't get any response from my kids, they get glued to it and I hate it.” (Female,
35 years old, SA)
"Able to gain more information over the Internet, leading to a lot of world knowledge and
discussions about them." (Female, 19 years old, WA)
"The Internet helps me with my hobbies. One of my hobbies is entering competitions and I win
things. Family members are happy." (Male, 58 years old, Vic)
"As said previously, I had 15 friends over my house the other day to watch movies. A good setup
brings everyone together." (Male, 24 years old, Qld)
"Less arguing about what to watch or do. Everyone can watch or do their own thing and if they
want to play games linked together then that is possible as well. We can also use the screens to
bring far away relatives into the living room." (Male, 45 years old, Qld)
"While we do tend to watch our own things a lot of the time, we are able to find and share
content with each other very easily as well." (Female, 28 years old, NSW)
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How long do you estimate watching content on TV at home each week in the following company?

By yourself

6.9

With family

30.1

With partner

32.6

With friends

35.1

32.6

27.7 9.5

22.5

54.2

With others

33.2

24.8

27.4 17.5

33.0 11.3

93.7
%

None

Less than 3 hours

3 - 6 hours

More than 6 hours

Respondents tend to spend more time watching content on TV at home by themselves, with
one in four (24.8%) estimating they spend more than six hours each week doing so. This
compares to the close to one in five (17.5%) who estimate spending more than six hours each
week watching content on TV with their partner or the one in 10 (9.5%) who estimate spending
this amount of time watching content on TV with family.
What time of the day do you most typically watch content on TV at home each week in the
following company?

By yourself

15.9

With friends

7.4

With family

6.7

With partner

Other

18.1

39.1

30.5

46.5

17.8

15.6

69.1

9.9
19.3

26.9

6.4

67.5
26.1

19.9
39.7

15.0

%

Morning
(before 12PM)

Afternoon
(12PM - 5PM)

Evening
(5PM - 9PM)

Night
(after 9PM)

Evening and night are the most popular times for respondents to watch content on TV at home,
particularly with their partner (87.4%) or family (75.5%). While evening and night are the most
popular times for watching content on TV at home alone or with friends (66.0% and 62.1%
respectively), a substantial proportion do so in the morning or afternoon (34.0% and 37.9%
respectively).
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When watching something on TV, which of the following do you also typically do?

Watch together with family and friends

29.2

Chat with family and friends in-person
to discuss the TV show

35.2

17.3

Do background online research on the
show

12.9

Look up details on the Internet about
the TV show

15.9

Chat with family and friends on the
phone to discuss the TV show

35.3

28.9

15.7

27.7

22.9

33.3

8.9 16.2

13.5

19.9

31.2

22.4

24.6

52.0

%
Always

Often

Sometimes

Chat with family and friends via text to
discuss the TV show

Post comments on the TV show on
social media

8.5

Rarely

21.9

20.4

5.7 14.1 17.4

Read comments on the TV show on
social media

13.1

Message family and friends to discuss
the TV show

20.5

9.4 17.6

Never

46.4

60.2

17.9

22.9

46.3

47.8

%
Always

Often

Sometimes

Rarely

Never
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The large majority (73.7%) of respondents watch something on TV together with family and
friends at least sometimes. There are also a number of things that respondents tend to do at
least sometimes while watching something on TV.
The majority (56.7%) tend to chat with family and friends in-person to discuss the TV show,
more than half (53.0%) tend to look up details on the Internet about the TV show, while a
substantial proportion (45.8%) tend to do background online research on the show. More than
one in three (35.8%) read comments on the TV show on social media, while more than one in
five (22.5%) post comments on TV show on social media.
Do you feel that having more access to multiple screens when we watch entertainment at home
tends to make us more or less engaged what we are watching?

13.9
More engaged

51.7

34.4

Neither more nor
less engaged
%

Less engaged

More than half (51.7%) of respondents believe that having more access to multiple screens
when watching entertainment at home have no impact on their engagement with what they are
watching. However, more than one in three (34.4%) believe it makes them less engaged as they
get distracted by multi-tasking. Only a small proportion (13.9%) believe it makes them more
engaged as they can discuss with friends or look up information more easily.
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How much do you agree with the following statements?

Multiple screens these days can
mean the household is in the same 18.7
room but not really together
Technology ''Connected'' homes can
often have the least social
15.4
connection
On demand content means families
and friends are more likely to watch 11.5
things together now

58.6

53.8

51.1

Household members have texted
11.9
while we are both at home
We don't tend to watch TV
communally very much in my 10.6
household
Household members have texted
me we are in the same room

77.3

69.2

62.6

39.6

51.5

36.9

47.5

26.8

33.8
%

Strongly Agree

Agree

SUM

The large majority (77.3%) of respondents believe that multiple screens these days can mean
the household is in the same room but not really together, while the majority (69.2%) believe
technology ‘connected’ homes can often have the least social connection.
More than half (51.5%) say household members have texted them while they are both at home,
while more than one in three (33.8%) say household members have texted them while they are
both in the same room.
While the majority (62.6%) believe on-demand content means families and friends are more
likely to watch things together, close to half (47.5%) admit they don’t tend to watch TV
communally very much in their household.

Home Entertainment Trends Survey Data Report

44

Does your household have any rituals or rules and restrictions for how you watch home
entertainment together?

13.0% Yes

Rituals

11.1% Yes

87.0% No

Rules and
restrictions
88.9% No

Reflecting this, only a small minority of respondents say their household has any rituals on
watching home entertainment together (13.0%) or rules or restrictions on watching home
entertainment together (11.1%).
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Please briefly explain these rituals.
"Plan a picnic evening when there is a specific sporting event on that we are collectively into. It
means junk finger food in a manner that kind of recreates a feel of being at the event." (Male, 39
years old, ACT)
"We all have dinner together with the TV off - then we take turns picking what we would like to
watch - make a cup of green tea and a piece of chili chocolate and sit down to watch." (Female,
51 years old, NSW)
"One of the couples cooks dinner for the other then we watch a TV show on Monday night"
(Male, 33 years old, SA)
"We have a scheduled night for watching a movie with our children and another night where the
parents choose the movie to watch as a family." (Male, 52 years old, ACT)
“Each night we take it in turns to choose what we all watch, with Fridays being specifically
earmarked for movies (same situation, each family member chooses which movie to pick)."
(Male, 35 years old, ACT)
"Our family likes watching game shows like Family Feud, The Chase and we play along at home.
We also like reality shows and guess who will get eliminated next." (Female, 32 years old, NSW)

Home Entertainment Trends Survey Data Report

46

Please briefly explain these restrictions.
"We limit the amount of TV our kids watch and they can only watch shows that either my wife or
I have already okayed." (Male, 36 years old, WA)
“There is a time limit each week to how much children can watch. Also, a very strong practice of
not watching things that are not suitable as far as we are concerned." (Female, 45 years old, Vic)
"Sometimes, it's family time with no phones or devices while we watch TV." (Male, 41 years old,
NSW)
"We aim to restrict access for our children during weekdays of no more than 1 hour "electronic"
time. In the afternoons this restriction is normally about 2 hours. On weekends we insist on a 2
hour break following 3 hours of electronic device usage." (Male, 52 years old, ACT)
"Shows rated over G are only allowed to be viewed when our 3-year old is asleep." (Male, 47
years old, Qld)
"Some shows we have to watch together and set a time so we don't ruin for each other."
(Female, 28 years old, WA)
"If we agree to actually properly watch a movie we have a 'no looking at phones' rule, but only if
it is something we expect to be good." (Male, 36 years old, Vic)
“We have to make sure that the content is suitable for our children when we are watching
together." (Female, 41 years old, SA)
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How much do you agree with the following statements?
Big screens can bring people closer together
for big events (e.g. sporting finals or popular
20.8
TV show finales)
Home entertainment technology allows
families and friends to share experiences 10.8
together
Younger
people
don't
appreciate
Younger
people
don't
appreciate
thethe
collective
experience
of
watching
shows 16.8
collective experience of watching shows
together
like
in the
days
together
like
in the
oldold
days
Home entertainment technology is bringing
8.1
families and friends closer together

63.2

71.7

52.3

84.0

82.5

69.1

50.5

58.6
%

Strongly Agree

Agree

SUM

Nonetheless, the vast majority of respondents believe that home entertainment technology
allows families and friends to share experiences together or that big screens can bring people
closer together for big events (82.5% and 84.0% respectively).
The majority also believe that home entertainment technology is bringing families and friends
closer together or that younger people don’t appreciate the collective experience of watching
shows together like in the old days (58.6% and 69.1% respectively).
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DEMOGRAPHICS
Gender
Female
Male
TOTAL

52.3%
47.7%
100.0%

Age Banded
29 years old & below
30 - 39 years old
40 - 49 years old
50 - 59 years old
TOTAL

26.6%
25.8%
24.6%
23.0%
100.0%

Age Generation
Generation Y
Generation X
Baby Boomers
TOTAL
Living Arrangements
Living alone (never had children)
Living with flatmate(s) (never had
children)
Living with parents/siblings (never
had children)
Living with partner only (never had
children)
Living with your children (under 18
years) at home
Living with your children (over 18
years) at home
Living with your children (both over
and under 18 years) at home
Children have all left home
Other
TOTAL

26.6%
25.8%
24.6%
100.0%

Employment
Self-employed
Employed full-time
Employed part-time
Engaged mainly in home duties
Retired
Not employed at present
Student
Other
TOTAL

8.4%
40.5%
16.6%
10.6%
4.5%
9.0%
8.2%
2.3%
100.0%

Marital Status
Single
Living with partner/married
Separated/divorced/widowed
Other
TOTAL

33.4%
58.8%
7.3%
0.5%
100.0%

11.8%
7.9%
14.0%
14.4%
32.3%
5.6%
2.5%
9.3%
2.0%
100.0%
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Education
Primary
Part of high school
Completed high school
Diploma or certificate qualification
Degree qualification
Postgraduate qualification
TOTAL

0.4%
8.8%
18.0%
32.4%
25.5%
14.9%
100.0%

Investment Portfolio
I have no investments
$50,000 or less
$50,001 to $150,000
$150,001 to $250,000
$250,001 to $350,000
$350,001 to $450,000
$450,001 to $550,000
$550,001 to $650,000
$650,001 to $750,000
$750,001 to $1 million
More than $1 million to $3 million
More than $3 million to $5 million
More than $5 million
TOTAL

43.6%
15.0%
13.3%
8.2%
5.7%
2.7%
2.3%
2.6%
1.8%
2.6%
1.7%
0.1%
0.3%
100.0%

Wealth Segment
Mass Market
Mass Affluent
Core Affluent
HNW
TOTAL

50.2%
36.4%
10.2%
3.1%
100.0%

Personal Income
$20,000 or less
$20,001 to $30,000
$30,001 to $40,000
$40,001 to $50,000
$50,001 to $60,000
$60,001 to $70,000
$70,001 to $80,000
$80,001 to $90,000
$90,001 to $100,000
$100,001 to $125,000
$125,001 to $150,000
$150,001 to $200,000
More than $200,000
TOTAL

24.7%
11.3%
10.6%
10.0%
6.1%
8.2%
6.5%
4.6%
5.2%
6.2%
3.0%
2.0%
1.5%
100.0%

Household Income
$50,000 or less
$50,001 to $75,000
$75,001 to $100,000
$100,001 to $125,000
$125,001 to $150,000
$150,001 to $200,000
$200,001 to $250,000
$250,001 to $350,000
$350,001 or more
TOTAL

27.2%
17.4%
18.2%
9.9%
10.8%
9.0%
4.5%
2.5%
0.7%
100.0%

State
ACT
NSW
NT
Qld
SA
Tas
Vic
WA
TOTAL

2.8%
21.6%
0.4%
17.9%
12.7%
2.7%
23.3%
18.5%
100.0%
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ABOUT COREDATA
CoreData Research is a global specialist financial services research and strategy consultancy.
CoreData Research understands the boundaries of research are limitless and with a thirst for
new research capabilities and driven by client demand; the group has expanded over the past
few years into the Americas, Africa, Asia, and Europe.
CoreData Group has operations in Australia, the United Kingdom, the United States of America,
Brazil, Singapore, South Africa and the Philippines. The group’s expansion means CoreData
Research has the capabilities and expertise to conduct syndicated and bespoke research
projects on six different continents, while still maintaining the high level of technical insight and
professionalism our repeat clients demand.
With a primary focus on financial services CoreData Research provides clients with both
bespoke and syndicated research services through a variety of data collection strategies and
methodologies, along with consulting and research database hosting and outsourcing services.
CoreData Research provides both business-to-business and business to- consumer research,
while the group’s offering includes market intelligence, guidance on strategic positioning,
methods for developing new business, advice on operational marketing and other consulting
services.
The team is a complimentary blend of experienced financial services, research, marketing and
media professionals, who together combine their years of industry experience with primary
research to bring perspective to existing market conditions and evolving trends.
CoreData Research has developed a number of syndicated benchmark proprietary indexes
across a broad range of business areas within the financial services industry.


Experts in financial services research



Deep understanding of industry issues and business trends



In-house proprietary industry benchmark data



Industry leading research methodologies



Rolling benchmarks

The team understands the demand and service aspects of the financial services market. It is
continuously in the market through a mixture of constant researching, polling and mystery
shopping and provides in-depth research at low cost and rapid execution. The group builds a
picture of a client’s market from hard data which allows them to make efficient decisions which
will have the biggest impact for the least spend.
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AUSTRALIA

PHILIPPINES

US

SYDNEY
CoreData Pty Limited
Suite 7, Level 9, 66 Hunter St
Sydney, NSW, 2000

CoreData Research Services Inc.
Unit E-1608 Philippine Stock
Exchange Centre,
Exchange Rd, Ortigas, Pasig City,
1605

CoreData Research LLC
15 Court Square, #450
Boston, 02108

T: +61 2 9376 9600

T: +63 2 667 3996

E: sydney@coredata.com.au

E: info_ph@coredataresearch.com

T: +1 (857) 239 8398
E: info_us@coredataresearch.com

oredataresearch.com

PERTH

UK

CoreData Pty Limited
191 St Georges Terrace,
Perth WA 6000

CoreData Research Ltd
6 Foster Lane,
London ECV 6HH
United Kingdom

T: +61 8 6500 3216
E: perth@coredata.com.au

T: +44 (0) 207 600 5555
E: info_uk@coredataresearch.com

www.coredata.com.au
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