Here are a few areas where digital signs can transform
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In addition to providing banking and financial services, “
branch locations can also become a place where
members can relax and enjoy a cup of coffee, hold small ol
meetings, use free secure Wi-Fi and learn about SURAD LT BT SRS
i i : ) Digital signage employed outside can display
subjects such as personalized business banking, home your brand image in high-resolution detail
loans or buying a New car. Thinking more broadly on getting your message seen, even in bright
how branch locations can best serve the community sunlight. Brief promotional messages can
M leed] o 1 A Tl d d i o increase foot traffic by inviting customers to
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greater brand loyalty leading to return customers. level.
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WELCOMING ENTRANCE AREAS

Window facing large format displays with
auto-sensing ambient light controls greet
customers as they enter the bank. A great
way to place inviting messaging, deliver
current offers or even list upcoming
seminar schedules.
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Digital technologies have

impacted nearly every busi-
ness, including banking and
financial institutions, leaving
them with the daunting task of
attempting to figure out how to
best leverage the more than
70,000 collective branch loca-
tions located throughout the
United States.

INFORMATIVE QUEUE LINES
Ultra-Stretch displays mounted on the wall
behind the tellers can provide valuable
information and shorten perceived wait
times for customers standing in queue.
Touch-Screens not only are useful for
wayfinding but can offer stock information
at a touch of a finger.

INFORMATIVE ATM STATIONS

This heavily trafficked area is an ideal
location to deploy Small Format digital
signage that can deliver quick messages
to expose customers to the many
services offered by the branch.
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“Roughly 80% of Americans

still prefer a human touch for
some, or all, of their banking needs.
And physical locations are still
important to banks for processing
loans, managing investments and
providing other financial advice. Only
20% of customers are "bank in my
pocket" people who never step
foot in a branch.”
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“In the 2017 Digital Signage

Future Trends Report, published

by Digital Signage Today, 61% of all

respondents listed ‘customer exper-

N ience” as the top reason companies

OPTIMIZING DRIVE-THRU LANES will invest in digital signage in the

Digital signs become powerful marketing tools niﬁiiﬁ:ﬁéﬁ%‘;ﬁ;‘l:ﬁi g;ajga;e;

that multi-task at drive-thru lanes to provide and “branding” at 45.8%."

instructions, promote offers and reinforce your
brand message. Attention-grabbing digital signs
with IPS panels produce rich colors, amazing
contrast and color detail at virtually angle, giving
customers sitting in their cars more time to read
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A4 As businesses of all types look g
to gain a competitive edge, they s
IMPROVING EMPLOYEE should recognize that, in addition to 4
SATISFACTION & PRODUCTIVITY the products they market, the overall g
Employees that spend the bulk of their day on-line will customer experience itself has become ¢
appreciate Thin-Client, ultra-wide displays with IPS ‘C’O’;js’fj%”ec:s ZZOZZ':égn‘Zcﬁr’gg’sir:”e‘i e(r]/f
screen technology that can handle intense graphics ences...moreqand more);usmessespare
and high-resolution images that are free from tearing responding by explicitly designing and. &
or flickering, a key cause of eye fatigue. Thin-Client promoting them.”
networks also provide enhanced security, critical in
financial institutions.

M https://www.statista.com/statistics/ 19304 1/number-of-fdic-insured-us-commercial-bank-branches/
The statistic presents the number of FDIC-insured commercial bank branches in the United States from
2000 to 2017. In that year, there were 78,774 branches of FDIC-insured commercial banks in the United States.

@https://www.usatoday.com/story/money/2018/07/24/bank-branch-future/796748002/
@https://nmgprod.s3.amazonaws.com/media/filer_public/d9/41/d941ed39-5bb0-483b-ba2b-d18eacdbc14b/|g_electronics_guide_2017_final pdf
@\WWelcome to the Experience Economy B. Joseph Pine Il and James H. Gilmore https://hbr.org/1998/07/welcome-to-the-experience-economy
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