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LG COMMERCIAL DISPLAYS EARN TOP RATING

IN B2B SUSTAINABILITY ASSESSMENT PROGRAM
LG Hotel TVs, Digital Signage Displays, Monitors Achieve ‘Leader’ Rating

in Hospitality Industry’s MindClick Sustainability Assessment Program
LINCOLNSHIRE, IlL., April 23, 2025 — LG Electronics has been singled out as the only supplier
of commercial displays recognized for environmental sustainability excellence in the foremost
third-party assessment of suppliers to the U.S. hospitality industry, earning the MindClick

Sustainability Assessment Program (MSAP) “Leader” rating for the 10th consecutive year.

Announced during Earth Week 2025, LG hotel TVs, digital signage displays and computer
monitors have earned the “Leader” rating for their hotel impact, guest health, end-of-use and
responsible supply chain.* Overall, LG earned the Leader rating for hotel TVs, digital signage
displays and monitors with sustainable content. According to MindClick, LG is “making big
strides in sustainability — reducing carbon impact, increasing sustainable materials, and cutting

down on packaging waste.”

The MSAP is an annual manufacturer assessment evaluating the sustainability of product
lifecycles, validated through MindClick’s rigorous audit process. Suppliers are rated in one of
three levels: Starter, Achiever and Leader. Initially, only suppliers to Marriott International
participated in the assessment; in recent years the program has expanded to include more suppliers,
and their results are shared with additional brands, ownership groups and purchasing agents, such

as Fairmont, Four Seasons, Hilton, Hyatt, Sonesta and others.

Among other things, the program measures metrics such as carbon footprint, use of sustainable
materials, recyclability, and avoidance of chemicals of high concern. Suppliers are rated in one of

three levels: Starter, Achiever and Leader.
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*EDITOR’S NOTE:

MSAP metrics, according to MindClick: Hotel/Facility Impact looks at Reducing Energy, Water, and Waste
consumption at the sight of the product’s installation; Guest Health looks at Indoor Air Quality and Reduced Toxins;
End of Use looks at products that have take-back programs, are reusable, are recyclable, or biodegradable; and
Responsible Supply Chain (Manufacturing Social) looks at Child Labor, Discrimination, Environmental Law
Compliance, Forced Labor, and Freedom of Association.
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About LG Electronics USA

LG Electronics USA serves commercial display customers in the U.S. lodging and hospitality, digital signage, systems
integration, healthcare, education, government and industrial markets. Based in Lincolnshire, Ill., with its dedicated
engineering and customer support team, LG’s U.S. Media Entertainment Solution B2B division delivers business-to-
business technology solutions tailored to the particular needs of business environments. Eleven-time ENERGY
STAR® Partner of the Year LG Electronics USA Inc., headquartered in Englewood Cliffs, N.J., is the North American
subsidiary of LG Electronics Inc., a leading smart life solutions company with annual global revenues of more than
$60-billion from consumer electronics, home appliances, HVAC solutions and vehicle components. For more
information, please visit www.LGSolutions.com.
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